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IP&R REFERENCE: 
Theme 1: A Growing Economy-  
E1.1.1.7     Produce print media to promote Brewarrina and the Brewarrina Shire 
E2.8.12.1   Council to develop newspaper articles  about the benefits of tourism to 

the local economy 
E.2.9.1.1    Council to develop newspaper articles about the benefits of agriculture to 

the local economy 
Theme 3: A Caring Community –  
C2.6.1        Agreed community standard on what is acceptable behaviour in our towns 

and villages 
C2.6.2        Work together to promote, educate and adopt those standards 
C2.7.3        Develop positive media stories, celebrating cultural differences within the 

shire 
 
  
PURPOSE: 
To report on progress of Brewarrina News and outline future plans and steps taken 
to achieve these goals. 
 
There have been four papers published since the last report. 
 
There have been no significant changes to revenue via advertising or subscriptions.  
 
News Editor has attended two separate training sessions in the last month, one in 
Bourke and one in Sydney. 
 
The first was a Social Media workshop offered free of charge by Bourke Shire 
Council as part of the Festival of a Thousand Stories week. While the workshop 
itself proved fairly useless, the time spent networking with other participants could 
prove beneficial in the future.  
 
The second training session was a two day Digital Media Bootcamp hosted by the 
Media Alliance and sponsored by the Walkley Foundation in Sydney. The sessions 
were run by representatives from the leading companies in the media industry from 
Google to Fairfax to the Guardian and the ABC. Subjects covered everything from 
hands-on practical tips to advanced media and marketing strategies and web 
development. 
 
The bootcamp ran from 9am - 5pm both days and there was a considerable amount 
of information to take in. Some of which will be of immediate benefit on job while 
other parts could assist Bre Shire take the fore position on communications in the 
future, ensuring the long term sustainability of the paper. 
 
The most beneficial part of the weekend was the realisation that Bre News is on par 



if not ahead of many other news outlets when it comes to an effective social media 
presence. Many of the strategies outlined have already been identified and adopted 
by the News Editor and it was good to receive such positive feedback from a group 
of colleagues from across the industry. 
 
The insights for the Brewarrina Newspaper Facebook page indicate that 
engagement is steady, with some posts reaching over 2000 people. (One post on 
the cafe recently reached 6459 people). 
 
By creating and maintaining such a high level of community engagement, Bre News 
can now work towards becoming a regional “authority” on social media and 
community engagement and aim towards working in a an advisory capacity to other 
councils should they so desire. 
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