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1. INTRODUCTION 
 
Brewarrina Shire has an emerging tourism sector.   Located on the Barwon River between 
Lightning Ridge and Bourke, Brewarrina is an ideal location for travellers to break their journey, 
with travellers stopping to look at the internationally significant Brewarrina Fish Traps (Baiame’s 
Ngunnhu), visit the Aboriginal Cultural Museum and take a tour, call into the Visitor Information 
Centre and explore the town.  The Barwon River is a major attraction, with the river upstream of 
the Brewarrina Weir being perennial and providing the opportunity for fishing, boating and water 
sports year-round.  Brewarrina forms the eastern end of the Darling River Run outback touring 
route and provides some of the best (if not the best) riverside camping sites along the Darling – 
Barwon River.  Goodooga, in the north of the Shire is poised to see an increase in travellers.  The 
sealing of the Goodooga Road, the new hot artesian baths, the re-opening of the hotel and 
improvements to the Culgoa National Park will encourage travellers to explore the northern part 
of the Shire, with the opportunity to ‘pull’ them south to Brewarrina.   
 
The on-going development of the tourism sector is a priority of Brewarrina Shire Council and the 
Shire community, with tourism recognised as having the potential to: 
 

 Grow and diversify the local economy, reducing its dependence on agriculture and building 
resilience. 

 Bring ‘new’ dollars into the local economy, helping to sustain and retain local businesses and 
services. 

 Create employment. 

 Strengthen the local community and build pride and confidence. 

 Improve the quality of life. 

 Retain existing and attracting new businesses and residents. 

 Raise the profile of the Shire, generate awareness and change perceptions.   
 
Council is a key driver of, and stakeholder in, the tourism sector.  Council owns and operates the 
Brewarrina Visitor Information Centre, owns the Brewarrina Caravan Park and the Goodooga hot 
artesian pool, and has a significant investment in the venues, infrastructure and facilities that 
underpin visitation.  It also supports events and activities and actively markets and promotes the 
Shire.   
 
In accordance with Federal and State Government policy, Brewarrina Shire Council is adopting a 
‘destination management’ approach to developing the visitor economy.  
  



 

2 
BREWARRINA SHIRE DESTINATION MANAGEMENT PLAN 2019 - 2022 

1.1 Destination Management  
 
Destination management introduces a ‘holistic’ approach to the development, management and marketing of tourist destinations.  The approach requires that all tiers of 
Government, the tourism industry and business and community leaders work together to develop and manage destinations to ensure that tourism adds value to the economic and 
social fabric of the area, is sustainable into the future, is resilient to external shocks and is responsive to changes in both the marketplace and competitive environment.  It involves 
formulating a strong vision for the future of the destination and putting in place the framework and resources to ‘deliver’ this vision.   
 
Destination Management Plans (DMPs) are one of the tools introduced by the Federal and State Government, to identify the product and infrastructure needed to support and 
facilitate growth in visitation and to set the directions and priorities.  A DMP is a pre-requisite for accessing the Regional Tourism Fund and will assist in accessing a range of Federal 
and State Government grant programs. 
 
 

1.2 Purpose of the Brewarrina Shire Destination Management Plan (DMP) 
 
The purpose of the Brewarrina Shire DMP is to provide the direction and framework for taking Shire’s tourism sector forward over the next five 
years.  The primary goal of this Plan is to increase visitor expenditure within the Shire, with resultant economic and social benefits for the Shire 
community.  To achieve this, the Plan focuses on: 
 

 Improving and expanding the product base of the Shire – attractions, activities and experiences. 

 Ensuring that the infrastructure, facilities and services needed to attract and support visitation are in place. 

 Setting the directions for marketing and promoting the Shire. 

 Identifying priorities to ensure the most effective use of limited funds and resources. 
 
 

1.3  Outcomes being Sought 
 
The main outcomes being sought from the Brewarrina Shire DMP are: 
 

 Increased visitation to and visitor expenditure within Brewarrina Shire. 

 Increased appeal and competitiveness of Brewarrina Shire as a service centre and destination – leveraging the Shire’s key assets to build its 
attraction, activity and experience base. 

 Increased training and employment opportunities. 

 Increased viability and long-term sustainability of existing businesses and services and investment in new businesses and services. 

 Improved lifestyle and stronger, more resilient community enabling the retention of existing residents and attraction of new residents 

 A higher profile and increased awareness of Brewarrina Shire – with the Shire recognised for its rich Aboriginal culture and heritage, its natural 
assets and its position as the start of the Darling River Run. 
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1.4 Consultation 
 
Consultation with the Shire community and external organisations has played a major part in the 
preparation of the DMP, with input provided by: 
 

 Councillors and Council staff 

 Tourism and business operators and service providers 

 Brewarrina Aboriginal Corporation – operators of the Brewarrina Aboriginal Cultural Museum 

 Brewarrina Local Aboriginal Land Council 

 Brewarrina Working Party    

 Event organisers 

 Shire residents 

 Tourism Managers from the surrounding LGAs  

 Destination NSW 

 Destination Network Country and Outback 

 NSW National Parks and Wildlife Service / Office of Environment and Heritage 

 Kamilaroi Highway Marketing Group 

 Darling River Run Marketing Group 
 
The main themes from the consultation were: 
 

 Presentation – to continue to improve the presentation of the towns and villages to encourage 
travelers to stop, explore and spend.  Suggestions for improving presentation included:  
o Landscaping the Brewarrina town centre, entry corridors and main routes through the town 
o Improving the presentation and interpretation of the Fish Traps and adjoining reserve – to a 

standard that reflects its international significance  
o Public art that has a ‘wow’ factor and encourages travelers to stop and take photos and post them 

on social media – with projects to include water tower and levee bank art. 
o Providing new public toilets in the Brewarrina town centre 
o Restoring the historic hotels and other heritage buildings  
o Continuing to improve the presentation of the buildings in the Brewarrina town centre, including 

removing the mesh from the windows 
o Improving signage – providing good directional and facility signs, updating / revamping the 

advertising signs on the approaches to Brewarrina and providing new information directories at 
strategic locations including a new information board outside the VIC. 
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 For Brewarrina to be known for its rich Aboriginal culture and heritage with the town and Shire offering quality Aboriginal tourist attractions and experiences.  The 
community would like to see: 
o Quality presentation and interpretation of the Fish Traps. 
o The Brewarrina Aboriginal Cultural Museum refurbished and landscaped; the displays improved; the introduction of new tours, activities and events; and improved visitor 

facilities. 
o The former Brewarrina Aboriginal Mission accessible to visitors, with quality interpretation of Aboriginal history – pre and post contact. 
o Tours and activities led by Aboriginal people, including tours to the former Mission, Narran Lakes Nature Reserve, Culgoa National Park and cultural sites on private 

properties. 
o More locally produced art and artefacts showcased and sold by local businesses. 

 

 Provide more attractions and activities for visitors to do – with suggestions including walking, cycling and mountain bike tracks; river boat tours; canoe / stand-up paddleboard 
tours; BMX / MTB pump track; public art; adventure playground – skate park; and arts and craft workshops. 
 

 Increase the supply of accommodation – with suggestions including a new motel, boutique riverside accommodation, glamping, providing more self-contained cabins and 
upgrading the historic hotels in Brewarrina. 
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1.5 Implementation 
 

The Brewarrina Shire DMP is the starting point for consolidating and growing the visitor economy over the next five years.  It will however take time, funds and resources and 
commitment to implement the strategies and actions incorporated in this Plan.   
 
Given the limited resources available within the Shire actions need to be prioritised.  While there are a number of relatively simple, cost effective actions that can be undertaken in 
the short-term that will result in growth in visitation, sustaining visitation in the medium to longer term will only be achieved if the Shire’s tourism product and infrastructure base 
continues to be improved and expanded.  This will require a strong partnership between Council and the Shire communities; support from tourism and business operators; and 
strategic relationships with surrounding LGAs, touring route marketing groups, Destination Network Country and Outback and NSW National Parks and Wildlife; as well as funding 
support from the State and Federal Governments and the philanthropic sector. 
 
To be effective, the DMP must be a living document that is constantly evolving.  The recommended actions need to be implemented and the results evaluated.  Periodically the 
DMP will need to be revised, building on what has been achieved, so that Brewarrina Shire can continue to move forward. 
 
 

1.6   Abbreviations Used in this Plan 
 
4WD Four-wheel driving (off road) 
ABS Australian Bureau of Statistics 
DCO Destination Country and Outback (Destination Network Region) 
DMP Destination Management Plan 
DNCO Destination Network Country and Outback  
DNSW Destination NSW 
LALC Local Aboriginal Land Council 
LGA Local Government Area 
MTB Mountain Bike 
NPWS NSW National Parks and Wildlife Service  
REDS Regional Economic Development Strategy 
RMS Roads and Maritime Services 
RV Recreational Vehicle (eg motorhome, campervan) 
TRA  Tourism Research Australia 
VEAP Visitor Economy Action Plan 
VFR Visiting Friends and Relatives 
VIC Visitor Information Centre 
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2. STRATEGIC CONTEXT 
 
The Brewarrina Shire Tourism Destination Management Plan (DMP) was prepared within the framework set by Federal and State Government policies for the development and 
management of tourism destinations.  It is also consistent with the NSW Government’s priorities for Regional NSW and key regional plans and strategies (Destination Country and 
Outback DMP, Far West Regional Plan 2036, the Western Plains Regional Economic Development Strategy), and with the strategic directions of the Brewarrina Shire Community 
Strategic Plan and Delivery Plan. 
 
 

2.1 Policies for the Development and Management of Tourism Destinations 
 
2.1.1    Australian Government - National Long Term Tourism Strategy  
 
The National Long Term Tourism Strategy for Australia recognised that the future of tourism is dependent on providing 
‘compelling and sustainable experiences’ to consumers.  It also recognised that for Australia to move up the international 
tourism value chain and to remain competitive, required ‘innovation, continuous improvement and renewal’ of products, 
experiences and infrastructure.  To facilitate this, the Commonwealth Government, in conjunction with the State Tourism 
Agencies is advocating for integrated planning, development and management of tourism destinations, with localities 
encouraged to prepare and adopt Destination Management Plans (DMPs).  The Strategy is currently being reviewed with the 
draft directions including a focus on dispersal of visitors into regional Australia, developing unique Aboriginal tourism 
experiences, harnessing technology to enhance the visitor experience, addressing transport and accommodation capacity 
constraints and building a skilled workforce. 

 
2.1.2   NSW – Visitor Economy Industry Action Plan (VEIAP) 2030 
 
Building the visitor economy is a key priority of the NSW Government, with the visitor economy recognised as having the 
potential to drive growth in the State’s economy.   The VEIP sets a target to increase visitor expenditure in NSW to $55 billion by 
2030.  The Plan has a strong emphasis on growing tourism in Regional NSW and has set targets of achieving $20 billion in visitor 
expenditure in Regional NSW by 2025 and $25 billion by 2030.  The Plan has 6 key focus areas: 
 
1. Listen. Understand. Act.  
2. Support regional decisions.  Back regional NSW 
3. Put the visitor first 
4. Support, bolster and encourage the visitor economy 
5. Invest in infrastructure 
6. Make opportunities to support growth 
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2.1.3 Destination NSW – Strategic Objectives 
 

Destination NSW’s eight key strategic objectives are:  
 
1.  Position Sydney and NSW as world leading tourism and events destinations 
2.  Attract and secure high value major events 
3.  Build a sustainable events calendar for NSW  
4.  Increase industry stakeholder and customer engagement 
5.  Deliver value in partnership cooperative programs  
6.  Develop and sustain a high-performance organisation 
7.  Maximise yield and dispersal from the visitor economy 
8.  Implement the Visitor Economy Industry Action Plan 
 

For product development, Destination 
NSW’s priorities include: 
 

 Food and wine  

 Aboriginal experiences 

 Regional conferencing 

 Events 

 Nature-based 

 Agri-tourism 

 Touring routes and trails 
 

 

2.2 Destination Management Plans 
 
2.2.1 Statewide Destination Management Plan 
 
The Statewide Destination Management Plan sets the directions for tourism product, infrastructure and industry development in NSW to deliver on the Government’s visitor 
expenditure targets for NSW.  The Plan has 10 Strategic Focus Areas: 
 
1. Destination NSW will continue to take a leadership role in aligning Government and industry across the state to deliver the 2030 Visitor Economy Industry Action Plan and grow 

the NSW visitor economy sustainably and raise the importance of the sector with all levels of Government. 
2. Position the visitor at the heart of the NSW visitor economy by making best use of data and developing deep customer insights that drive destination development, 

management and marketing strategy. 
3. Develop and deliver state wide experiences and product strategies in partnership with the Destination Networks. 
4. Support the Department of Industry, National Parks & Wildlife Service and other Government departments in the development and delivery of sustainable statewide tourism 

infrastructure and access improvement strategies. 
5. Work with Roads and Maritime Services and the Destination Networks to develop and deliver a streamlined statewide wayfinding and visitor information services strategy. 
6. Develop and deliver an enhanced statewide industry development strategy, in partnership with the Destination Networks and the Department of Industry. 
7. Develop and deliver an enhanced statewide digital and content strategy and plan, in consultation with the Destination Networks. 
8. Develop a Destination Management Plan for Sydney. 
9. Prepare for future industry disruption, innovation and global trends. 
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Strategic Focus Areas 3 and 6 have specific actions for fostering the development of Aboriginal products and experiences and mentoring Aboriginal tourism operators.  In terms of 
product development, DNSW will focus on supporting to the Destination Networks to create and maintain a pipeline of ‘hero’ experiences, better ‘bundling’ of assets, developing 
touring routes and trails, industry development and increase the number of ‘export ready’ and ‘China ready’ experiences.  The Plan identifies the NSW Outback Region as a ‘hero’ 
destination and lists the ‘hero’ experiences on offer in the Outback.  Experiences that Brewarrina Shire can contribute to / deliver on include: 
 

Theme Hero Experiences Brewarrina Shire offer 

Existing Potential 
Nature Breath-taking panoramas, world heritage listed sites Shire landforms and landscapes, Barwon River corridor Brewarrina Fish Traps (World Heritage) 

National Parks Culgoa National Park  

Natural wetlands teeming with birdlife Barwon River corridor, Culgoa National Park & Bokhara River 
corridors (ephemeral) 

Narran Lakes Nature Reserve 

Abundance of native wildlife Shire-wide – with a concentration in the river corridors  

Expansive night sky Shire-wide Aboriginal night-sky viewing experiences 

Adventure Bushwalking Culgoa National Park 4 Mile Reserve, Old Town Park 

Cycling (including mountain biking)  Brewarrina: 4 Mile Reserve, Old Town Park, Pump Track 
Goodooga:  Common 

Water based Fishing, boating, canoeing – Barwon River (year-round) other 
rivers (ephemeral) 

Goodooga Hot Artesian Baths 

4WD / Outback tours  4WD / tag-along tours – Culgoa National Park, Narran Lakes 
Nature Reserve and station properties  

Station Stays  Potential opportunity for Station owners 

Arts & Culture   Cultural Museum – gallery, artist in residence, workshops 

Journeys Darling River Run Eastern end of the Darling River Run, Kamilaroi Highway Great Artesian Drive, Great Inland Way 

History - Heritage Ancient fossils & world renown fossil sites  Cuddie Springs/megafauna display in VIC / Cultural Museum 

Youth / Working 
Holiday Market 

Road trips / Authentic Outback experience Darling River Run, Kamilaroi Highway Hebel – Goodooga - Brewarrina 

Camping under the stars 4 Mile, Culgoa National Park; Beds on the Barwon Goodooga Artesian Baths 

Events & Festivals Cod Cup  

Working holidays- international visitors  Brewarrina service station-  Potential – farming  stations (when not in drought) 

Camping / 
Caravanning 

Nature-based tourism Barwon River corridor, Culgoa National Park  

Camping under the stars 4 Mile, Culgoa National Park, Beds on the Barwon Goodooga Artesian Baths 

Camping in National Parks Culgoa National Park  

Outback journeys Darling River Run, Kamilaroi Highway Great Artesian Drive, Great Inland Way 

Aboriginal Traditional lands, rich Aboriginal heritage, tours Fish Traps, Cultural Museum, Baiame’s Ngunnhu Festival Mission tours / experience; additional tours; activities at the 
Museum 

Events & Festivals Local festivals providing an authentic visitor 
experience 

Cod Cup, Bre Big Fish, Baiame’s Ngunnhu Festival, Rodeo  
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2.2.2 Destination Country and Outback NSW - Destination Management Plan (DMP) 
 
In 2016, DNSW established six Destination Networks in NSW.  Brewarrina Shire lies within the Destination 

Country and Outback NSW Region.  This Region, which incorporates the New England North West, Central 

NSW, Orana and Far West Regions of NSW, is administered by the Destination Network - Country and Outback 

(DNCO).  The Destination Network has adopted a DMP for the Region, with the core ambition of the Plan being 

to: 

‘Provide an inspiring and innovative approach to grow the visitor economy of Country and Outback NSW 

and create meaningful connection between the place, its communities and businesses with visitors to the 

region’. 

The DMP has six high level goals: 

 Create a positive collaborative culture to support the growth of the visitor economy 

 Increase visitation and yield to Destination Country and Outback NSW 

 Strengthen the perception and awareness of Country and Outback NSW 

 Build the capacity and capability of the industry and local government, to deliver on the expectations of 

visitors to the region. 

 Facilitate the development or enhancement of products, experiences and events 

 Enable effective and efficient communication with stakeholders and communities across the network. 

The Destination Network is looking to grow existing markets: 
 

 Touring, with the focus on 55+ years 

 Visiting friends and relatives 

 Event participants 

 Nature and cultural visitors 

 Short breaks with an emphasis on food and wine. 
 
The Destination Network is also looking to diversify and build new markets including: 
 

 Active families 

 Younger adults 

 More active 55+ years 

 Conference and meeting markets  



 

10 
BREWARRINA SHIRE DESTINATION MANAGEMENT PLAN 2019 - 2022 

 International visitors – focusing on nature, cultural, and food and wine visitors. 
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For product development the Plan’s positioning statement is: 

‘Explore the unlimited possibilities of Country and Outback NSW, as mesmerising as the stars that stretch across the evening sky’.   

The Plan has 7 strategic product themes: 

1. Celebrating culture on country: enhancing existing and developing new meaningful and immersive Aboriginal cultural tourism experiences. 

2. Wine Lovers and Foodie Finds: food, wine and agri tourism experiences including events and be-spoke experiences. 

3. Unlimited horizons: developing drive journeys and touring routes, flying tours and leveraging the night sky (eg camping under the stars). 

4. Exploring Our Nature: leverage opportunities for outdoor activities and adventures – bush walking, cycling, canoeing etc – both independent and guided tours. 

5. Revealing our Heritage: enhancing and expanding heritage experiences to bring heritage to life.  This include events, trails and use of technology in storytelling and 

interpretation. 

6. Little Places Big Stories: leveraging small town stories and events to encourage travellers to explore and stay longer in the region. 

Brewarrina Shire has products and experiences that deliver on themes 1, and 3 to 7, with the Shire’s strengths lying in outdoors and nature-based, Aboriginal and touring 
experiences.  The Destination Network is currently preparing product development strategies for Fossils and Night Sky experiences – both of which Brewarrina Shire could 
potentially tap into. 

 
2.2.3 Kamilaroi Highway Touring Route – DMP 
 
The Kamilaroi Highway is a 600 kilometre east-west touring route across north west NSW.  Named after the 
Kamilaroi nation, the Highway runs from Willow Tree on the New England Highway through to Bourke in 
Outback NSW, and passes through Liverpool Plains, Gunnedah, Narrabri, Walgett, Brewarrina and Bourke 
Shires.  Promoted as a journey from the ‘Great Divide to the Great Outback’ the Kamilaroi is the most 
accessible and direct route between the Greater Sydney – Central Coast - Newcastle Region and the NSW 
Outback.   
 
The Kamilaroi Highway is marketed as a touring route by the Kamilaroi Highway Marketing Group (KHMG), 
an alliance of the six Councils along the route.  The Marketing Group is seeking to build the Kamilaroi into 
one of the ‘must do’ journeys in NSW.   
 
The KHMG is focusing on drawing visitors from the Sydney-Central Coast- Newcastle region and the long-haul 
Victorian, South Australian and south-east Queensland markets, with the primary target markets being: 

 Over 55’s touring market – primarily caravans and motorhomes. 

 Family touring market – primarily 4WD with camper trailers. 

 Special interest and activity-based markets – car and motorcycle rallies, anglers, bird watchers, aero-clubs 
etc. 

 Building visitation to events.  



 

12 
BREWARRINA SHIRE DESTINATION MANAGEMENT PLAN 2019 - 2022 

 Coach and social groups (eg Probus). 

 
The priorities for product development within the Highway corridor are: 
 

 Activating and leveraging the Namoi-Barwon-Darling river corridor  

 Improving the hot artesian bore bath experience 

 Developing touring routes and activity trails 

 Improving Aboriginal products and experiences  

 Growing the events sector 
 
With the focus being on attractions, activities and experience which 
 

 Increase the appeal of the Highway corridor to the target markets 

 Are unique and/or of national / international significance 

 Provide a strong point of difference to other touring routes 

 Are consistent with and have the potential to reinforce the positioning and brand values of the 
Highway corridor 

 Have the potential to raise the profile of the corridor and generate publicity 
 
The Kamilaroi Highway DMP recognises the Brewarrina Fish Traps as one of the high profile attractions within the 
Highway corridor.  The Plan identifies several priority projects for the Highway corridor including improving the 
presentation and interpretation of the Brewarrina Fish Traps, upgrading and expanding the Brewarrina Aboriginal 
Cultural Museum as well as the opportunity to develop the former Brewarrina Aboriginal Mission as a tourist 
attraction / experience and to increase the range of activities within the River corridor. 
 
 

2.3 Regional Strategies and Plans 

 
2.3.1 Priorities for Regional NSW - A 20 Year Economic Vision for Regional NSW 
 
In July 2018, the NSW Government released its priorities for driving economic growth in Regional NSW

1
.  In 

relation to tourism, the NSW Government is looking to: 
 

 Draw in more domestic and international tourists in areas with tourism potential 

 Attract more domestic and international students to regional NSW 

                                                           
1 NSW Government (2018)   A 20 Year Economic Vision for Regional NSW  
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It is also looking to ‘Grow vibrant places to live and work to encourage business and population growth.’ 

2.3.2 Far West Regional Plan 20362 

The Far West Regional Plan applies to Balranald, Brewarrina, Bourke, Broken Hill, Central Darling, Cobar, Walgett and Wentworth LGAs and the unincorporated area of NSW.   The 
vision for the Region is:   
 
A unique part of Western NSW with a diverse economy, supported by the right infrastructure, an exceptional natural environment and resilient communities.   
 
The Plan recognises that ‘developing tourism products related to the outback landscape and its varied economic, social and cultural history is a major opportunity’ and that the 
region has some of the world’s most significant cultural heritage items including the Brewarrina Aboriginal Fish Traps.  It also notes that Aboriginal culture and art help to underpin 
the tourism sector and could deliver local employment and social improvements for Aboriginal people.  The Plan identifies Brewarrina as a centre with ‘Aboriginal Heritage of 
National Significance’. 
 
The Plan has, as one of its core directions: Direction 5: Promote Tourism Opportunities.  Under this direction, the Plan recognises that the region offers an authentic outback 
experience which appeals to both domestic and international visitors, and that visitation to the region is increasing with this driven primarily by the popularity in camping / driving 
holidays, the growing number of travelling retirees, improved mobility and access and the growing appreciation of the landscape.  The Plan seeks to increase the length of time that 
visitors spend within the region through product development and marketing, with opportunities including focusing on: 
 

 Organic and native produce 

 Natural landscapes 

 Aboriginal heritage including arts, culture and scientific and paleo-archaeological-focused 
activities 

 European heritage 

 Arts, cultural and museum attractions 
 
Relevant to Brewarrina Shire, the Plan recognises the need to: 
 

 Expand Aboriginal export-ready tour products by partnering with relevant stakeholders 
(Action 5.2) 

 Consult with native title holders, to determine who’s land is subject to native title rights and 
may be utilised in the tourism sector (Action 5.3) 

 Improve access and infrastructure for the tourism sector, focusing on all-weather transport 
routes (Action 5.5) 

 Align local land use and tourism strategies with the regional DMP (Action 5.8) 

                                                           
2
 NSW Planning and Environment Far West Regional Plan. 
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 Identify opportunities for tourism and associated land uses in local plans (Action 5.9) 
 
Other core directions in the Plan, relevant to the Brewarrina DMP are: 
 

 Direction 10:  Enhance the economic determination of Aboriginal Communities  

 Direction 15:  Manage land along key river corridors 

 Direction 16:  Increase resilience to climate change 

 Direction 18:  Respect and protect Aboriginal cultural heritage assets 

 Direction 19:  Conserve and adaptively re-use European heritage assets 
 
For the eastern part of the Region (Brewarrina, Bourke, Cobar and Walgett LGAs) the priorities include: 
 

 Expand tourism opportunities and experiences to increase overnight visitation 

 Promote unique tourism opportunities to enhance the Far West as a quality tourism destination 
 
 

2.3.3 Western Plains - Regional Economic Development Strategy (REDS) 2018-2020 
 
The State Government, through the Department of Premier and Cabinet, has prepared a Regional Economic Development Strategy (REDS) for 
37 Functional Economic Regions in NSW.  Brewarrina, Bogan, Bourke, Cobar, Coonamble, Walgett and Warren Shires form the Western Plains 
Region.  The vision for the Western Plains Region is: 
 

To build sustainable long-term economic prosperity and quality of life for existing and new residents by leveraging the Western Plains’ 
advantages for agriculture, manufacturing agricultural products, mining and tourism in a changing climate. 

 
The REDS identifies tourism as a significant economic activity with the potential to diversify local economies and create resilient and vibrant 
communities.  It has ‘Grow tourism to enrich and diversify the regional economy’ as one of five core strategies and identifies five key 
priorities: 
 

 Developing natural and built assets to attract visitors – with the REDS identifying the Brewarrina Fish Traps, Culgoa National Park, Narran 
Lakes Nature Reserve and artesian baths as under-resourced assets within the region.  The REDS also recommends leveraging cultural 
identities and assets and using art installations to enhance the attraction base. 

 Developing airline /airport infrastructure leading to encourage and support the development of a regional airline service. 

 Enhancing the number and quality of accommodation options. 

 Establishing a forum for tourism operators to network, advertise and cross promote. 

 Developing Aboriginal cultural attractions with communities. 
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The Plan also identifies the need to improve and maintain roads, invest in telecommunications infrastructure (internet and mobile phone), beautify towns and villages, invest in 
recreation facilities and encourage the development of a vibrant food and beverage sector, which will help to support and grow the tourism (and other) sectors. 
 
 

2.4    Brewarrina Shire  
 

2.4.1 Brewarrina Shire Community Strategic Plan 2026 

The Brewarrina Shire Community Strategic Plan 2026, articulates the vision, directions and 
framework for coordinating development, resource allocation and service delivery within the Shire. 
The Plan focuses on: 
 

 Strengthening the Shire community and improving quality of life to retain existing residents and 
attract new residents 

 Growing and diversifying the Shire’s economy to reduce the dependence on agriculture 

 Providing quality, well-maintained infrastructure  

 Encouraging vitality and leadership in the community    

 The provision of quality, cost effective Council services  

 Partnering of Council and the community in decision-making 

 Ensuring that the community is inclusive and encourages the development of young people. 
 

The Community’s vision for the Shire is: 
 
 

 

The Plan recognises tourism as a viable industry for the Shire, with the potential to inject new money 
into the local economy, provide employment, help to sustain local businesses and potentially attract 
new investment  The Plan has, as one of its Economic objectives:  Enhance the experience of visitors 
to Brewarrina Shire (Objective 2.2). 
 
 

  

Create an economic and socially sustainable Brewarrina Shire for our children 
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2.4.2 Brewarrina Shire – Delivery Plan 2019/20 – 2020/21 
 
The Delivery Plan provides the strategies and actions to deliver on Community Strategic Plan objectives.  The strategies and actions relating to tourism are: 
 

Objective 2.2:  Enhance the Experience of Visitors to Brewarrina Shire 

Strategies Actions 
2.2.1 Implementation of Streetscape Masterplan and town improvements Finalise the Masterplan 

Program / cost the works 
Implement 

2.2.2 Development of a Tourism Strategy – including marketing of the region Membership of the Destination Network 
Development of a Tourism Strategy 
Promotion of Brewarrina Shire 
Improve signage 

2.2.3 Increase visitation and turnover for the Visitor Information Centre Develop options and strategies 
VIC open 7 days per week during peak periods 

2.2.4 Take a lead role in developing Brewarrina Fish Traps Pursue funding opportunities 

2.2.5 Promote co-operation and development of the Brewarrina Museum and VIC Promote co-operation and development of the Brewarrina Museum and VIC 
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3. BREWARRINA SHIRE – OUR DESTINATION 

3.1  Overview 

Brewarrina Shire is located in the Outback Region of NSW.  The Shire
3
 lies approximately 760 kilometres 

northwest of Sydney and 380 kilometres north of Dubbo and is located between two high profile outback 
destinations – Lightning Ridge, 200 kilometres to the east, and Bourke, 98 kilometres to the west.     
 
Incorporating an area of 19,188 square kilometres, the Shire is bounded by the NSW-Queensland border in 
the north, Walgett  and Warren Shires to the east, Bogan Shire to the south and Bourke Shire to the west.  
The topography of the Shire includes extensive black soil plains along the Darling-Barwon River corridor, 
channel country along the ephemeral Bokhara, Birrie, Narran and Culgoa River systems, stony red-ridge 
country forming the drainage divides, and red sand dunes in the Culgoa National Park.  The Barwon River, 
upstream of the Brewarrina Weir has permanent water year-round.  The Shire has a semi-arid climate. 
 
The Shire extends across the traditional lands of the Murawari, Barkinji, Weilwan, Kamilaroi, Koamu, Valarai, 
Baranbinja, Wiradjuri, Ngemba, and Yualwarri people

4
.  Pre-European settlement, Brewarrina was one of the 

great inter-tribal meeting places of Eastern Australia. Brewarrina is a deeply spiritual area, strongly linked to 
the Dreamtime creation stories (Baiame’s Footprint, the formation of the Fish Traps, the creation of Narran 
Lakes etc) which describe the formation of the inland river systems and the isolated mountain ranges 
(Byrock, Mt Oxley and Mt Gundabooka) in the surrounding region.  Brewarrina is home to the Brewarrina 
Fish Traps (Baiames Ngunnhu) which are believed to be the oldest man-made structure in the world, 
estimated to be 40,000+ years old.  The Fish Traps are of international and national significance.   
 
Agriculture is the main landuse and economic activity within the Shire, with the Shire producing sheep, 
cattle, goats, grain crops and cotton.  Tourism is a small, but significant economic sector for the Shire. 
 
At the 2016 Census, Brewarrina Shire had a resident population of 1,651, with 61.5% of the population being 
Aboriginal.  Brewarrina (population 1,143) is the largest town and administrative centre of the Shire.  
Brewarrina is located on the Kamilaroi Highway at the junction of several regional roads and is a small 
service centre for local residents and highway and regional travellers.  Brewarrina Shire has 4 small villages, 
Goodooga (pop. 247), Weilmoringle (pop. 77) and Angledool (pop. 58) in the north of the Shire and 
Gongolgon (pop. 40) in the south. Goodooga and Weilmoringle both have post office – general stores, with 
Goodooga also having functioning pub/hotel, and a bowling club that is closed. 
 

                                                           
3 The distances given are by road to the town of Brewarrina which is the main town and administrative centre of the Shire. 
4
 There are various spellings of the names of the Aboriginal groups  
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3.2 Access 
 
Brewarrina Shire is traversed by the Kamilaroi Highway, which is a fully sealed State Highway connecting the New England Highway at Willow Tree in the east to Bourke in the west.  
The Kamilaroi intersects with the Newell Highway at Narrabri, the Castlereagh Highway at Walgett and the Mitchell Highway and Kidman Way at Bourke.  The Kamilaroi Highway, 
Castlereagh Highway (Great Inland Way) and Kidman Way are promoted as touring routes. The Kamilaroi is the main link between Walgett and Bourke, bringing travellers through 
Brewarrina.   
 
Within the Outback Region, Brewarrina marks the eastern end of the Darling River Run which follows the Barwon-Darling River from Brewarrina through to the confluence with the 
Murray River at Wentworth.  The Darling River Run also generates visitors for the Shire. 
 
North-south access through the Shire is provided by several regional roads.  Arthur Hall VC Way links the Mitchell Highway at Coolabah, north to Brewarrina, with this route being 
fully sealed.  The Goodooga Road is the main route north, linking Brewarrina with Hebel in Queensland via Goodooga, and forming part of the access road to Weilmoringle.  
Goodooga Road is sealed from Brewarrina to Jobs Gate Road (50km), with the section from Jobs Gate Road to Hebel (about 120km) being unsealed and not ideal for 2WD vehicles 
nor caravans.  The section from Goodooga to Hebel (approximately 40km) will be sealed within the next 12 months, with the section south of Goodooga progressively sealed over 
the next 5 years (funding dependent).  Bangate Road provides sealed access from Goodooga east to the Castlereagh Highway, with Lightning Ridge being 72 km from Goodooga.  
The sealing of the road between Goodooga and Hebel will provide the opportunity to promote a triangular touring route from Lightning Ridge to Hebel via Goodooga.  The 
completion of the seal from Hebel through to Brewarrina will significantly reduce travel times and provide a much shorter (saves more than 100km) route than the Castlereagh – 
Kamilaroi Highway route that travellers are currently taking rather than travelling the Goodooga Road.  This will change travel dynamics in the northern part of the Shire and 
provide a fully sealed north-south route linking Coolabah on the Mitchell Highway through to Hebel on the Castlereagh Highway. 
 
Weilmoringle has sealed access from Brewarrina via Goodooga Road – Jobs Gate 
Road.  Jobs Gate Road continues onto Queensland with the section north of 
Weilmoringle being unsealed.  Goodooga and Weilmoringle are gateways to the 
Culgoa (NSW) and Culgoa Floodplains (Queensland) National Park with the Park 
access roads being unsealed.  There are also un-sealed local roads linking 
Brewarrina with Enngonia to the north west and to the Narran Lakes area and to 
Cumborah and the Grawin opals fields to the north east.  The unsealed roads are 
generally closed following rain. 
 
NSW Train Link provides a coach service, 4 times per week, between Dubbo and 
Brewarrina, via Nyngan.  There is no east-west coach link between Bourke, 
Brewarrina and Walgett. 
 
Brewarrina and Goodooga airports are licensed for general aviation, with each 
having a sealed runway and pilot activated lights, but no fuel.  The airports are 
suitable for smaller charter flights and recreational flying including aero-club fly-
ins.  The nearest airport to the Shire with commercial RPT services is Dubbo. 
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3.3 Attractions, Activities and Events 
 
Brewarrina Shire has a limited attraction base, with the attractions concentrated in and around Brewarrina.  The key attractions and the facilities and activities offered are: 
 

Key Attractions Facilities   Activities 
Brewarrina Fish Traps / Weir Reserve / 
Weir/ Fish Way /Ochre beds 

Basic picnic area. 
Very limited interpretation of the Fish Traps and the Baiame’s Ngunnhu 
creation story 
Information on the Fish Way 
Row of memorial trees with plaques – not maintained 
Unsealed, informal riverside walking tracks from the Weir downstream 
to the ochre beds. 
 

Viewing the Fish Traps (not always visible). 
Picnics 
Watching Aboriginal people catch fish when the river conditions are 
suitable.   
Bird-watching 

Brewarrina Aboriginal Cultural Museum Small exhibition space, featuring aspects of traditional life pre-European 
contact, the Fish Traps and life on the Brewarrina Mission. Small retail 
shop and surrounding grounds. 

Aboriginal-led tour of the Museum, Fish Traps and ochre beds 

Barwon River corridor and riverside 
reserves - Boat Ramp Park and Four Mile 

Basic picnic facilities, primitive camping, boat ramp and fishing pontoon 
/ jetty, toilets, information directory.  Informal riverside walking trails at 
Four Mile. 

Camping, picnicking, powered and non-powered boating, canoeing / 
kayaking, water skiing and wakeboarding, fishing, bird-watching, walking 
(Four Mile). 

Historic Barwon River Bridge, Brewarrina Pedestrian access to the bridge View and walk across the bridge / views of the Barwon River 

Culgoa National Park (accessed via 
Goodooga and Weilmoringle) 

Walking trails – to the Culgoa River and to the red sand hills 
Un-sealed access roads 
Basic picnic area with pit toilet 
Primitive camping area 

Bushwalking, camping, picnicking, birdwatching year-round 
Canoeing / kayaking when river conditions are suitable. 

 
In addition, there are several heritage and culturally significant sites in the Shire that attract occasional visitation including the former Brewarrina Aboriginal Mission, Hospital Creek 
massacre site, Goodooga Reserve and the wreck of the Wandering Jew paddle-steamer.  Part of the Narran Lakes Nature Reserve is also located within the Shire, with this area 
managed by NSW National Parks and Wildlife and generally only open once a year to the public.   
 
Brewarrina also has several events which bring visitors into the Shire: 
 

 Cod Cup horse racing carnival 

 Baiame’s Ngunnhu Festival 

 Bre-Big Fish 

 Back to Mission Day 
 

Prior to the drought, Brewarrina also had a rodeo and a farm field day, 
and in the past has hosted a very popular shearing competition.   
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The Fish Traps are Brewarrina’s highest profile attraction, with these featured in promotional material for the Outback region, as being over 40,000+ years old and the oldest known 
man-made structure in the world.  Although travellers are generally aware of the Fish Traps and stop specifically in Brewarrina to look at the traps, most visitors have very limited 
knowledge of what the traps are including how they were constructed and used and their cultural significance.   Unless visitors take a Museum tour, viewing the Fish Traps can be a 
poor experience as the interpretation is very limited, with visitors often having no idea where to look, particularly if the river levels are high and the traps are not visible. 
 
The Brewarrina Aboriginal Cultural Museum is located on the Barwon River adjacent to the Fish Traps. The Museum offers Aboriginal-led tours of the Museum, Fish Traps and the 
State Heritage ochre beds with the tours bringing the Museum displays and Fish Traps ‘to life’.  The Museum is over 30 years old and is in need of a major refurbishment, including 
up-dating the displays and the interpretation, landscaping the grounds, and providing additional activities and facilities for visitors. 
 
The Barwon River is a significant but under-promoted attraction for Brewarrina.  The River has permanent water for a considerable distance upstream of the weir, with this being 
possibly the only location along the Darling River Run where travellers can be guaranteed access to water year-round for boating, fishing, riverbank camping etc.  The river corridor 
is also scenically very attractive, a bird ‘hot-spot’ and a great location for fishing. 
 
Brewarrina Shire Council has recently developed a hot artesian pool at Goodooga.  This has the potential to increase visitation to Goodooga and the northern end of the Shire and, 
when the Goodooga Road is fully sealed, help draw visitors through Brewarrina. NSW National Parks is looking to improve access to and walking trails within the Culgoa National 
Park. 
 
 

3.4 Accommodation 
 
Brewarrina Shire has a very small accommodation sector with most properties located in Brewarrina and one in 
Goodooga 
 

 Beds on the Barwon – quality riverside property offering four luxury self-contained cabins, two budget cabins and a 
riverside camping area with powered and up-powered sites, quality amenities and a camp kitchen. 

 Brewarrina River View Motel – small 3 star motel with 12 rooms and a cottage (sleeps 6). 

 Lynchies Cabins – mix of basic self-contained cabins and donga style accommodation, with some riverside camping 
during the Bre Big Fish event. 

 Brewarrina Caravan Park – small park with a mix of powered and un-powered caravan and camping sites. 

 Brewarrina Hotel – 2.5 to 3 star pub accommodation with shared amenities 

 Royal Hotel – very basic pub accommodation with shared amenities 

 Goodooga Pub with basic motel rooms 
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Primitive camping is available at the Four Mile and Boat Ramp riverside reserves in Brewarrina and in the Culgoa National Park and is permitted adjacent to the new Goodooga Hot 
Artesian pool.  Travellers also free camp in the rest areas along the Kamilaroi Highway and at the Narran River Reserve just off Bangate Road near Goodooga. The Brewarrina Clay 
Target Shooting Club and the Racecourse (for the rodeo only) permits camping on-site during their events.   
 
Business and work-related travellers are the main market for the motel, hotel and self-contained cabin accommodation.  Brewarrina often experiences capacity constraints mid-
week and during events, with demand for additional motel and self-contained cabin accommodation being high. 
 
The on-line presence of the accommodation sector is very poor.  Beds on the Barwon and the Brewarrina Caravan Park are the only accommodation properties with websites, with 
these websites not having on-line booking facilities.   None of the properties are listed with the on-line booking sites (eg booking.com, wotif, expedia), with these sites identifying 
properties in Walgett and Bourke in response to search requests for accommodation in Brewarrina. 
 

3.5 Other Facilities and Infrastructure to Support Tourism  
 
Other facilities and infrastructure available in the Shire to support tourism include: 
 

 Information services: Visitor Information Centre (VIC) in the Brewarrina town centre and information directories that need to up dated at the VIC, Boat Ramp, Rest stops and 
Four Mile Reserves. 
 

 Sporting and recreation facilities: including parks with basic equipment and picnic facilities in Brewarrina and Goodooga, 9 hole golf courses in Brewarrina and Goodooga, and 
racecourse, clay target shooting range, tennis courts and swimming pool (summer only) in Brewarrina, with boat ramps and fishing jetties at Boat Ramp and Four Mile Reserves 
in Brewarrina. 

 

 Eateries: Brewarrina RSL Club, Brewarrina Hotel, Muddy Waters Café, Shell Service Station and a hot food van in Brewarrina, with the Service Station being the only outlet open 
7 days per week.  Food will be available in Goodooga in the near future from the Hotel and a hot food van.  

 

 Retail and support services: Brewarrina has two small supermarkets, a service station, mechanic, pharmacy, post office and a local hospital, with Goodooga and Weilmoringle 
having post office – general stores, with Goodooga also having basic medical services,  
 

 Conference and meeting venues: Brewarrina Shire Council has meeting rooms for hire in the Coomunity Centre, VIC, Senior Citizens Centre and Youth Centres, with these 
rooms having basic projection equipment.  Other venues include the RSL Club (auditorium, function room and board room plus out-door space), the Racecourse, Muddy Waters 
Café and the CWA rooms. 

 

 Public toilets:  Public toilets are available in the Brewarrina town centre, at the VIC and at the Boat Ramp and Four Mile Reserves at Brewarrina, the highway rest area at the 
intersection of the Kamilaroi Highway and the Goodooga Road (5km north east of Brewarrina), Doreen Peter Park in Goodooga, near the Council depot at Weilmoringle and at 
the picnic area in the Culgoa National Park.  Amenities are also being provided at the hot artesian pool in Goodooga.  The public toilets in the Brewarrina town centre are dated 
and present poorly, while those in Goodooga need repairs. 
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 Dump Point:  There is a dump point for caravans and RVs adjacent to the VIC in Brewarrina, with this accessible 24/7. 
 

 Signage:  Brewarrina and Goodooga have attractive town entry signage.  Directional, facility and interpretative signage needs to be improved and advertising signs on the 
approach to Brewarrina updated or removed. 

3.6 Strengths and Assets  
 
The key strengths and strategic assets that Brewarrina Shire has to work with are: 
 

Strength Assets to Work With  Implications and Opportunities 

Location – including the 
start/end of the Darling 
River Run 

Brewarrina 

 Location on the main route between two high profile destinations – Lightning 
Ridge and Bourke 

 An hour’s drive from Bourke, 1.5 hours from Walgett and 2.5 hours from 
Nyngan – a great place for a short break 

 The eastern end (start) of the Darling River Run 
Goodooga: 

 Proximity to Lightning Ridge – 40 minutes’ drive 

 40km south of Hebel 

 Gateway to the Culgoa and Culgoa Floodplain National Parks 

 ‘Claim’ and promote Brewarrina’s position at the start/end of the Darling River 
Run.  Encourage travellers to commence their Run experience by spending their 
first night in Brewarrina. 

 Explore opportunities to mark the start / end of the Darling River Run by public 
art / signage – a ‘must take’ photo opportunity. 

 Leverage the touring and coach tour markets moving between Lightning Ridge 
and Bourke.  Travellers are coming through Brewarrina with the challenge being 
to encourage them to stop, explore and spend money in the Shire. 

 Provide quality public toilets in the Brewarrina town centre to encourage 
travellers to stop in town, rather than out of town at the truck stop toilets at the 
intersection of the Kamilaroi Highway and the Goodooga Road. 

 To leverage Lightning Ridge and Hebel to build day and overnight visitation to 
Goodooga. 

Highway / Regional 
Road Access  

 Two highways traversing the Shire 
o Kamilaroi Highway touring route – providing access to Brewarrina 
o Castlereagh Highway – providing access to Goodooga and Angledool. 

 The eastern end (start) of the Darling River Run. 

 Goodooga Road (when sealed) – Arthur Hall VC Way – a north-south access 
route through the centre of the Shire, providing a sealed link between the 
Mitchell Highway at Coolabah and the Castlereagh Highway at Hebel, and also 
significantly reducing the travelling time and distance between Hebel and 
Brewarrina and destinations south and west of Brewarrina.  

Capitalise on opportunities created by the road network to grow visitation to the 
Shire and increase visitor expenditure, including:  

 Continue to actively participate in the Kamilaroi Highway and Darling River Run 
marketing groups and become involved in the Great Artesian Drive and Great 
Inland Way marketing groups. 

 On the completion of the sealing of the Goodooga – Hebel section of the 
Goodooga Road, work with Balonne Shire and Walgett Shires to create a 
triangular ‘Hebel-Goodooga-Lightning Ridge touring loop, with extensions into 
the Culgoa and Culgoa Floodplain National Parks. 

 Promote a touring route (for 4WD / off-road suitable caravans and RVs) linking 
Hebel and Brewarrina via Goodooga – Culgoa National Park – Weilmoringle to 
Brewarrina. 

 Capitalise on opportunities that will arise from the sealing of the Goodooga 
Road. 

Fish Traps  
(and adjoining 
Reserves) 

 Cultural heritage site of international and national significance – with several 
‘stories’ to tell. 

 Location in proximity to the town centre and the Brewarrina Aboriginal Cultural 

 Unique site providing Brewarrina with a strong point of difference to all other 
localities in Outback NSW. 

 Opportunity for World Heritage listing – which will further raise the profile and 
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Strength Assets to Work With  Implications and Opportunities 

Museum 

 On-going use of the Traps by the Aboriginal Community when the River is 
running to catch fish. 

 Weir, fish-way, levee bank, wreck of the Wandering Jew 

 Reserve – suitable area for some events, (eg the Baiame’s Ngunnhu Festival) 

‘status’ of the Fish Traps (and Brewarrina); help to ensure on-going 
conservation and assist in securing grant funding. 

 To significantly improve the presentation of the adjoining reserves, through 
landscaping, public art, formed walking trails, viewing areas and quality 
interpretation of the Fish Traps, Ochre Beds, River environment, weir and fish-
way and the wreck of the Wandering Jew. 

 Capitalise on social media opportunities to showcase current use of the Fish 
Traps to catch fish. 

 Encourage the use of the adjoining reserve for culturally appropriate events and 
activities. 

Rich Aboriginal Culture 
and Heritage, including 
significant sites 
 

 Large Aboriginal population – diversity of ‘tribes / groups’ each with different 
stories to tell 

 Story / song lines / creation stories – links with other significant landforms 
within the surrounding region (eg Gundabooka Range, Byrock Waterholes). 

 Aboriginal artists and artisans 

 Links with films and literature including the Australian silent film Moora Neya, 
or The Message of the Spear (1911) and Emu Runner (movie - 2018) and The 
Two Worlds of Jimmie Barker and Dark Emu (books) 

 Place names – derived from Aboriginal names / words  

 Knowledge / expertise in night sky interpretation (traditional perspective) 
Brewarrina – sites are located in and around town and are readily accessible 

 Fish Traps (National Heritage listed) 

 Aboriginal Cultural Museum and tours 

 Ochre Beds (State Heritage listed) 

 Brewarrina Mission (State Heritage listed) – the oldest institutional-type 
community in NSW and nearby sites such as a stone quarry 

 Hospital Creek massacre site 

 River corridor and native food and medicine plants within and close to town 

 Retail outlets for Aboriginal art and artefacts – Brewarrina VIC + Cultural 
Museum 

 Artworks – Town Centre (Bathurst Street) 

 Baiame’s Ngunnhu Festival 

 Back to Mission Day 
Goodooga & the northern areas of the Shire 

 Goodooga Reserve – shanty buildings, Aboriginal war memorial, historic 
cemetery 

 Traditional lands of the Muruwari people / significance of occupation sites 
around Goodooga and in the Culgoa National Park 

Narran Lakes Nature Reserve 

 Large Aboriginal occupation sites 

 Position Brewarrina Shire as ‘the’ place for Aboriginal cultural experiences along 
the Darling River Run and Kamilaroi Highway corridors. 

 Significantly improve the presentation and interpretation of the Fish Traps area, 
obtain World Heritage status and continue to strongly feature the site in the 
promotion of Brewarrina Shire, Outback NSW and the Kamilaroi Highway and 
Darling River Run touring routes. 

 Continue to improve and develop the Cultural Museum and the activities and 
facilities available. 

 Establish the Mission site as an attraction. 

 Increase the range of tours and activities available with the focus on 
educational and immersive experiences – including multi-day tours and night 
sky activities. 

 Explore options for leveraging the films and books that feature Brewarrina 
Shire. 

 Explore with National Parks and the Muruwari Community opportunities for 
interpreting Aboriginal sites and/or culture in the Culgoa National Park. 

 Permit small-high end specialist tours within the Narran Lakes Nature Reserve. 

 Incorporate the Goodooga Reserve into a town walk / drive and expand on the 
interpretive information available. 

 Leverage the ‘story / song lines’ strengthening links with significant Aboriginal 
sites in the surrounding area. 
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Strength Assets to Work With  Implications and Opportunities 

Barwon River corridor – 
permanent water and 
quality riverside 
camping areas – 
including free camping 

 Start / end of the Darling River Run 

 Permanent navigable water for over 30km upstream from Brewarrina Weir – 
possibly the only location on the Barwon – Darling River that offers this 

 Quality riverside accommodation – Beds on the Barwon  

 Four Mile - One of best camping sites (and the best free camping site) on the 
Darling River Run – over a kilometre of river frontage, permanent water with 
boat ramp and jetty access, intrinsic scenic value, basic facilities 

 Multiple river access points close to town – Weir, Boat Ramp Reserve, Old Town 
Park, Four Mile with boat ramps and jetties at Boat Ramp Reserve and Four 
Mile 

 Points of interest along the river – Fish Traps, ochre beds, Weir and fish way,  

 Bre Big Fish event 

 Trails in Old Town Park and Four Mile – suitable for bush walking and cycling 
(mountain bikes and hybrids) 

 Prolific wildlife and bird life / sea eagle nests along the river 

 River and river corridor suitable for a range of activities – camping, boating, 
canoeing / kayaking, fishing, walking, birdwatching 

 River corridor is intrinsically linked with Aboriginal and European history of the 
area – myriad of stories to tell. 

 Promote Brewarrina as having permanent water and the best location to 
experience the Barwon – Darling River with water. 

 Leverage Brewarrina’s position at the start of the Darling River Run – ‘start the 
run by experiencing the river at its best’ – riverside camping / Beds on the 
Barwon.  Spend the first / last night camping on the river. 

 Promote Four Mile and Beds on the Barwon as providing quality riverside 
camping areas – the best on the Barwon – Darling River. 

 List Four Mile and Boat Ramp Reserve on camping and RV on-line directories. 

 Enter Four Mile into the ‘best’ free camping site competitions and run a 
campaign to encourage people to vote for the reserve. 

 Explore the feasibility of establishing a river boat tour and other activities on 
the River. 

 Direct market to 4WD, caravan, RV, fishing, kayaking and bird watching clubs. 

 Explore options for using the river / riverside reserves for events. 

 Using existing tracks and pathways, develop and promote riverside walking and 
cycling (MTB) trails – link the Weir area to Old Town Park, promote trails at Four 
Mile. 

 Leverage the River in summer to target the regional market for camping, fishing 
and boating. 

Goodooga Artesian 
Baths 

 Hot artesian baths that are fully accessible for people with disabilities 

 Primitive camping area adjacent to the baths 

 Proximity to Lightning Ridge + sealed access road, with the Goodooga Road to 
Hebel about to be sealed. 

 Points of interest in Goodooga that can be used to encourage travellers to stay 
longer in town – Bokhara and Birrie River corridors, Goodooga Aboriginal 
Reserve with the historic shanties, Aboriginal war memorial and historic 
cemetery, Goodooga Cemetery, the old garbage dump (suitable for bottle 
hunting and metal detecting), Goodooga golf course, gateway to the Culgoa and 
Culgoa Flood Plain National Parks and potential for water tower art. 

 Become part of the Great Artesian Drive and leverage marketing and cross-
promotional opportunities. 

 Seek listing in Great Thermal Way guidebook. 

 Develop and promote touring routes in the northern end of the Shire – day trip 
from Lightning Ridge; Lightning Ridge – Goodooga – Hebel loop. 

 Develop and promote attractions / points of interest in Goodooga to encourage 
travellers to stay longer. 

 Position and promote Goodooga as the gateway to the Culgoa and Culgoa 
Floodplain National Parks. 

 Work with Balonne Shire to pull travellers south from St George through 
Dirranbandi and Hebel to Goodooga. 

National Parks & Nature 
Reserves 

 Culgoa National Park – red dune and channel country landscapes, Culgoa River 
corridor, bushwalking, bush camping, largest stand of Coolabah Trees in NSW 
(coolabah trees have been immortalised in Waltzing Matilda) 

 Culgoa Floodplain National Park (Queensland) 

 Narran Lakes Nature Reserve – Ramsar Wetland with significant waterbird 
habitat and Aboriginal occupation sites 

 Position Goodooga as the gateway to the Culgoa and Culgoa Floodplain 
National Parks. 

 Work with NSW and Queensland National Parks to raise the profile of the Parks.  
Encourage NSW National Parks to find a Coolabah ‘feature’ tree on a billabong 
for a photo opportunity. 

 Explore with NPWS and the Muruwari community, opportunities for providing 
information on Aboriginal occupation and/or showcasing some Aboriginal sites 
within the Culgoa National Park. 

 Explore with NSW National Parks opportunities to improve access to Narran 
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Strength Assets to Work With  Implications and Opportunities 

Lakes, possibly by tours (eg Mungo National Park model). 

 Explore with National Parks, the possibility of having a bird cam at Narran Lakes 
with live footage accessible to Brewarrina, Walgett and Lightning Ridge VICs 
and/or developing a virtual reality tour. 

 Mount a display on Narran Lakes in the Brewarrina VIC, including video clips of 
the Aboriginal history, the bird life and drone footage of the area.  

Strategic relationships 
in place 

 Member of the Kamilaroi Highway Marketing Group 

 Member of the Darling River Run 

 Member of Outback Arts 

 Destination Country and Outback product development initiatives 

 Provides a range of cost-effective product and market development and 
marketing and promotional opportunities for Brewarrina Shire. 

 Potential to become a member of Great Artesian Drive and Great Inland Way  
marketing groups. 

 
 

3.8 Issues and Challenges to Address 
 
Addressing challenges and removing barriers is fundamental to delivering sustained growth.  Challenges faced by Brewarrina Shire include: 
 

Issue Challenges for Brewarrina Shire Council and the Shire Community 

Funding and resource constraints within 
Council and the community 

 Resourcing service delivery, including the on-going cost of running the Visitor Information Centre. 

 Accessing the funds needed to maintain and augment facilities and infrastructure (eg roads) to support visitation. 

 Providing the funds and resources to effectively market and promote the Shire to attract investment, workers, new residents and visitors. 

 Very limited funds available to access tourism grants ($ for $) and cooperative marketing campaigns. 

Brewarrina Fish Traps does not provide a 
quality experience, commensurate with 
the significance of the area 

 Improving the presentation and interpretation of the Fish Traps area and adjoining reserves to a standard that reflects the international and 
national significance of the Reserve.   

 Improving the presentation is dependent on adopting a Plan of Management for the area that will enable improvements to be undertaken, 
with the preparation of the Plan of Management being a significant challenge, in terms of addressing the needs and expectations of the various 
land owners and other stakeholders and the regulatory environment in relation to Aboriginal and other heritage sites, river and water 
management, native vegetation, flooding, bushfires and the management of crown land. 

 Sourcing the funding to improve the presentation and interpretation. 

Barriers to realising the potential of key 
assets 

 Brewarrina Fish Traps – preparing, funding and implementing a Plan of Management (see above). 

 Brewarrina Aboriginal Cultural Museum - Sourcing the funds needed to upgrade and expand the Brewarrina Cultural Museum and introduce 
new tours, activities and visitor facilities to enable it to achieve its potential. 

 Brewarrina Aboriginal Mission – converting ideas for the site into actions, with significant investment needed in cleaning up the site, defining 
the concept, site and business planning, feasibility assessment and securing planning approval and funding. 

 Narran Lakes Nature Reserve – Overcoming the NPWS policy of restricting public access – finding a compromise which increases access whilst 
continuing to protect and preserve significant Aboriginal sites and bird breeding areas. 

 Goodooga and the northern area of the Shire – securing funds to seal the entire length of the Goodooga Road. 

Accommodation capacity constraints /  Increasing the supply of accommodation in Brewarrina, in particular, motel and self-contained cabin accommodation. 
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Issue Challenges for Brewarrina Shire Council and the Shire Community 

dated accommodation / very limited on-
line presence 

 Dated and/or poor condition of some of the properties, particularly the hotels. 

 Increasing the on-line presence of the accommodation properties – only two of the properties have websites, none provide on-line booking 
facilities and none are listed on the on-line accommodation booking sites (eg booking.com) – with Brewarrina shown on these sites as having 
no accommodation with the nearest accommodation being Bourke and Walgett. 

 Increasing the on-line presence of caravan and camping sites in Brewarrina Shire including ensuring all sites are listed in the free caravan and 
camping directories, with detailed information and good images provided. 

Limited on-line presence – for Brewarrina 
as well as for individual tourism and 
business operators, event organisers and 
local organisations and groups. 

 Building and maintaining a stand-alone tourism website for Brewarrina Shire. 

 Positioning the Brewarrina Visitor's Information and Exhibition Centre facebook page as the ‘go-to’ site for visitors looking for information on 
the Shire. 

 Encouraging local businesses to improve their on-line presence.  Most local businesses do not have a website and/or their website is not 
semantic search responsive or mobile optimised. 

 Encouraging local businesses to claim their google business listing so that they can be identified which travellers are searching for services. 

 Leveraging 0pportunities to promote Brewarrina Shire through third-party websites and social media are not being capitalised upon. 

Ineffective signage – out of date / poorly 
presented signs, limited directional signage, 
lack of route/trail markers. 

 Removing / replacing out of date and /or poorly presented signs. 

 Seeking approval from the RMS / TASAC to improve Highway signage. 

 Improving directional and facility signage. 

Seasonality, with very low visitation over 
summer 

 The Outback in summer is extremely hot which is a deterrent to travellers.   

 Travel to the area is concentrated from April through to October.  Consideration needs to be given to trying to extend the travel season from 
March through to November.  

 Travel is curtailed during wet conditions as some outback and black soil roads become inaccessible.  
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4. REGIONAL CONTEXT 
 
Brewarrina is part of the Outback Region of NSW.  The market is dominated by long-haul travellers, with the journey being part of the ‘adventure’.  Travellers are often following 
touring routes (eg Great Inland Way, Darling River Run, Kamilaroi Highway, Kidman’s Way, Matilda Way), moving between high profile destinations and seeking iconic outback 
experiences.   
 
Brewarrina Shire is highly dependent on the travellers attracted to, and moving through, the region, with every traveller attracted to the region being a potential visitor for 
Brewarrina the Shire.  As such, Brewarrina needs to work closely with the surrounding LGAs, remain actively involved with the Kamilaroi Highway and Darling River Run touring 
routes and seek to be included in other touring routes that feed into the area.  Brewarrina also needs to capitalise on areas where it has synergy with other localities as well as its 
unique attractions and points of difference. 
 
 

4.1 Surrounding LGAs 
 
Within the Region, Bourke and Lightning Ridge have a high level of recognition in the domestic marketplace, with Lightning Ridge having some recognition in the international 
marketplace as the home of black opal.  Both towns are destinations, with Bourke positioned as the gateway to the ‘real outback’ and known for its pastoral and river heritage and 
Lightning Ridge for its black opal, quirky characters and lifestyle, and hot artesian baths.  Bourke is located on the Kidman’s Way, Kamilaroi Highway, Mitchell Highway and Darling 
River Run touring routes, while Lightning Ridge is on the Great Inland Way and within the Kamilaroi Highway corridor.  Both towns are popular ‘destinations’ for travellers making 
their first trip to the Outback.  Confidence built during the first trip generally results in more trips, with Bourke and Lightning Ridge included in future trips as stop-over points as 
travellers push further north and west into more remote areas. The two towns also attract a significant number of coach tour groups. 
 
Cobar, Nyngan and Byrock to the south and Dirrabandi and Hebel in Queensland to the north of Brewarrina Shire, are on the ‘tourist map’.  Cobar is  known for its mining, with 
heritage and contemporary mine-based attractions.  Nyngan is known for its ‘Big Bogan’ and its flood history while Byrock is known for its waterholes and hotel.  Dirrabandi has a 
strong rail heritage, with Hebel known for its quirky historic pub and general store.  Coonamble and Walgett have traditionally been service centres for highway traffic, however, 
with improvements to the presentation of the town centres and the opening of contemporary cafes, visitors are starting to stop and explore.  The free RV camping area on the 
southern edge of Walgett is also encouraging travellers to overnight in the town. 
 
Each of the LGAs surrounding Brewarrina are investing in tourism to diversify and strengthen their local economies, with projects including: 
 

 Bourke: a major streetscape project to improve the presentation of its town centre, and $5+ million investment in enhancing its attraction base, including a significant 
refurbishment of the Back o’ Bourke Centre; establishing an Aboriginal Cultural Centre, native food and medicine garden and story gardens adjacent to the Back o’ Bourke 
Centre; developing walking and cycling trails, including a sculpture trail along the levee banking linking the historic river port to the Back o’ Bourke Centre; water tank art; 
improvements to the Historic Port precinct; and an Aboriginal Arts Centre with gallery and Artist-in-Residence program.  There are also proposals for a resort and a new motel in 
town. 
 

 Cobar: refurbishment of the Heritage Centre with new mining displays, plus extension of walking and cycle tracks and visitor facilities in Newey Reserve adjacent to the lake. 
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 Walgett:  In Walgett, Council is investing in improving the presentation of the town centre, upgrading the Hot Artesian Pool and providing additional free RV camping.  In 
Lightning Ridge, funding has been secured for the first stage of the Australian Opal Centre project, which will have both opal and fossil themes.  Walgett Shire is also advocating 
for increased access to Narran Lakes Reserve, with the Reserve Co-Management Committee wanting to open the reserve for tours and other activities. 

 

 Coonamble Shire:  Council is continuing to improve the presentation of the Coonamble and Gulargambone town centres and is finalising plans for a hot artesian pool and RV 
camping area in Coonamble.   
 

 Balonne Shire:  Balonne Shire is upgrading the Railway Park heritage precinct in Dirranbandi, with the project including the development of a hot artesian pool.  Additional silo 
art projects are proposed. 

 
 

4.2 Touring Routes 
 
The main routes used by travellers to access and explore Brewarrina Shire and 
surrounding LGAs are: 
 

Darling River Run 
 
The Darling River Run is promoted at one of Australia’s Great Driving Adventures.  
It follows the Barwon – Darling River from Brewarrina through to the confluence 
with the Murray River.  The journey takes a minimum of 4 days, with much of the 
route between Bourke and Wentworth being unsealed.  The key experiences 
promoted are: 
 

 The Darling River – the natural environment, its historic ports and riverboat 
trade, riverside camping and fishing 

 Stunning outback scenery and landforms 

 National Parks and Nature Reserves 

 Ancient culture – Aboriginal history, with the Brewarrina Fish Traps being an 
iconic attraction 

 Pastoral history and pastoral properties 

 Arts and sculpture – Aboriginal art, sculpture walks and parks, galleries 

 Outback towns. 
 
The Fish Traps and Brewarrina Cultural Museum are promoted as the ‘must do’ 
activities in Brewarrina, with Brewarrina also promoted as having ‘great spots to 
fish and camp’.  
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Kamilaroi Highway  
 
The Kamilaroi Highway is an east-west touring route across north west NSW.  The Highway runs for 600 kilometres from 
Willow Tree on the New England Highway through to Bourke in Outback NSW.  Promoted as a journey from the ‘Great Divide 
to the Great Outback’ the Kamilaroi is the most accessible and direct route between the Greater Sydney – Central Coast - 
Newcastle Region and the NSW Outback.  The Highway passes through Liverpool Plains, Gunnedah, Narrabri, Walgett, 
Brewarrina and Bourke LGA’s, with Lightning Ridge and Bourke being the ‘anchor’ attractions.  The Kamilaroi is the main route 
between Lightning Ridge and Bourke, bringing significant numbers of visitors through Brewarrina.  The Kamilaroi also 
‘delivers’ visitors to the eastern end of the Darling River Run, with the Highway between Brewarrina and Bourke forming part 
of the Run. 
Key products and experiences promoted are: 
 

 The agricultural and desert scenery, big skies and brilliant night skies 

 The Namoi – Barwon – Darling River corridor – for camping, fishing, birdlife and boating / canoeing 

 National Parks – nature and outdoor experiences 

 Hot artesian baths 

 Lightning Ridge / opals 

 Aboriginal and pastoral history – with the Brewarrina Fish Traps and the Back o’ Bourke Centre being ‘must see’ 
attractions 

 Agricultural crops / activities – sunflowers, cotton, grains, chick peas 

 Quirky characters and stories  
 

Great Inland Way 
 
The Great Inland Way runs from Sydney to Cape York, a distance of over 1,800 kilometres.  The touring route includes the 
Castlereagh Highway from Gilgandra through to St George, passing through Walgett Shire and the north-eastern edge of 
Brewarrina Shire.  Lightning Ridge is one of the main destinations along the route.  Regional roads link Goodooga to the 
Highway just north of Lightning Ridge and at Hebel, with a local un-sealed road linking Goodooga to the Highway near 
Angledool.  The upgrading of the Walgett hot artesian pool and new pools at Coonamble, Goodooga and Dirranbandi will 
encourage travellers to spend more time in the area. 
 

Great Artesian Drive 
 
The Great Artesian Drive links seven localities with hot artesian pools – Moree, Mungindi, Boomi, Pilliga, Burren Junction, 
Walgett and Lightning Ridge.  The upgrading of the Walgett hot pool and the establishment of new pools in Goodooga and 
Coonamble, will diversify and strengthen the artesian water experience offered, provide the opportunity to extend the Drive  
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and encourage travel between localities. 
 

Kidman Way 
 
The Kidman Way is a north-south touring route, through Central NSW.  It extends from the Newell Highway at Jerilderie in 
Southern NSW through to Bourke linking with the Mitchell Highway to become the Matilda Way which runs from Bourke through 
Outback Queensland to the Gulf Country.  South of Jerilderie the Newell – Goulburn Valley Highway connects to Melbourne.  
Bourke is one of the main destinations on the Kidman Way, with travellers often changing direction at Bourke to travel east to 
Lightning Ridge or south-west on the Darling River Run to return to Victoria.  The key experiences promoted along the route are: 
 

 The Murrumbidgee, Lachlan and Darling Rivers – for camping, fishing and canoeing 

 The National Parks 

 Wine and food in the Riverina Region 

 Cobar’s mining heritage 

 Back o’ Bourke Centre and the pastoral and river history 

 Vivid sunsets and brilliant night skies 
 
The Aboriginal experiences promoted are limited to the Aboriginal art sites at Mount Grenfell and Mulgowan in Gundabooka 
National Park.   There are opportunities for Brewarrina and Walgett Shires to encourage Kidman Highway travellers to ‘turn east’ 
at Bourke. 
 

Mitchell Highway 
 
The Mitchell Highway extends from Bathurst through to the Queensland border via Orange, Dubbo, Nyngan and Bourke, with the Highway becoming the Matilda Way touring route 
north of Bourke and continuing through Outback Queensland to the Gulf.  The Highway links with Arthur Hall VC Way at Coolabah providing access to Brewarrina Shire.  Bourke is 
one of the main destinations along the route, with Trangie and Nyngan being popular places for a short break.   The Land Council in Trangie has a small Aboriginal Cultural Centre 
and native bush food garden.  Entry is by gold-coin donation, with an Aboriginal tour guide available to show visitors around (1-1.5 hour experience).  The Cultural Centre works 
closely with the Nyngan Caravan Park, with the Aboriginal Tour Guide providing cultural talks at the Park one night per week and at other times by arrangement.  The Cultural 
Centre is also packaged with the Nyngan Cotton Tours. 
 
 

4.3 Implications for Brewarrina Shire 

 The investment in upgrading and expanding the attraction base of the region will increase both the number of visitors to, and the nights spent within the region.  Every visitor 
attracted is a potential visitor for Brewarrina Shire.   As such it is critical that promotional collateral on Brewarrina is available in the VICs and other strategic locations within the 
surrounding region.  It is also important that the Brewarrina shire community services manager and Senior tourism staff build strong relationships with Tourism Managers within 
the surrounding region and along the touring route corridor, so that other VICs have the confidence to recommend Brewarrina Shire to travellers. 
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 The investment in town centre presentation is ‘raising the bar’ within the Region.  If a town presents as vibrant, interesting and safe, travellers will generally stop and explore.  
While the presentation of Brewarrina has been progressively improving, further investment is required. 

 

 Travellers are following touring routes, often combining routes to form ‘loops’.  As such Brewarrina Shire needs to remain actively involved in the Darling River Run and the 
Kamilaroi Highway Touring Route, and, with the Goodooga artesian pool, become involved in the Great Artesian Drive and Great Inland Way.  Consideration should also be given 
to working with Walgett Shire to advertise in the Kidman Way visitor guide to encourage travellers to turn east at Bourke. 

 
 Within the Region, Brewarrina is promoted as having a rich Aboriginal heritage with the fish traps and Cultural Museum being its main attractions.  There appears to be limited 

awareness of the permanent water in the Barwon River above the Brewarrina weir and the attractiveness of the Four Mile area for camping, fishing and boating. 
 

 While the Fish Traps will remain a uniquely Brewarrina experience, Aboriginal experiences are being developed within the surrounding region and along the Highway and 
touring route corridors.  These will compete with the Brewarrina Aboriginal Cultural Museum and could potentially challenge Brewarrina’s position as the primary centre for 
Aboriginal cultural experiences within the Region.  The Aboriginal Cultural Centre, bush food and medicine garden and story gardens being established at the Back o’ Bourke 
Centre, combined with the new Aboriginal Art Gallery in the town centre, Aboriginal themed public art, the existing Aboriginal walking tours, the Aboriginal rock paintings in 
Gundabooka National Park and the Byrock Waterholes, will significantly raise the profile of Bourke as a destination for Aboriginal cultural experiences.  The proposed Opal 
Centre at Lightning Ridge will include Aboriginal heritage displays.  Along the Mitchell Highway, there are cultural centres and cultural tours in Dubbo and Trangie, with a cultural 
centre also being established at Wellington, while the Dhiiyaan Centre on the Gwydir Highway at Moree is expanding its interpretative displays.   

 
Ideally, a strategic approach to ‘story-telling’ is needed, particularly between Lightning Ridge, Walgett, Brewarrina and Bourke, with each locality telling part of the story and 
encouraging travellers to visit each locality.  For this to work, the quality of the experiences offered in each of the areas needs to be consistent, with this requiring significant 
investment in upgrading the presentation and interpretation of both the fish traps area and the Brewarrina Cultural Museum.  Bringing the Brewarrina Mission on-line as a 
tourist site, would also provide Brewarrina with another point of difference to surrounding centres with a different set of ‘stories’ to tell.  Access to Narran Lakes for Aboriginal-
led tours would also strengthen the link between the towns, with Narran Lakes being one of the early occupation sites, closely linked with Brewarrina. 

 

 The river corridors and the experiences they offer (particularly riverside camping and fishing), feature very strongly in the promotional material for the surrounding localities and 
the touring routes.   Brewarrina has permanent water and some of the best (if not the best) riverside camping and accommodation within the region and along the Barwon-
Darling River.  This needs to be strongly promoted. 

 

 Within the surrounding region and along the Kamilaroi Highway corridor, Councils and communities are investing in silo, water tank and street art and sculptures as part of 
improving the presentation of their towns and villages, telling their stories and creating points of interest that encourage travellers to stop, and to take photos and share them 
on-line.  As an increasing number of travellers are ‘collecting’ silo and water tower art images, there is an opportunity to paint the 3 water towers in Brewarrina and the 
Goodooga water tank, to encourage travellers to stop and take and post photos. 

 

 The promotional material for the Region and the highway corridors is increasingly featuring outdoor and nature-based activities – riverside and bush camping, canoeing, fishing 
and, to a lesser extent, off-road cycling. With river-frontage, permanent water, bush-setting and myriad of tracks, Four Mile and Old Town Park in Brewarrina provide prime 
locations for these activities.  In the north of the Shire, Culgoa National Park is also suitable for camping and bushwalking, and when the rivers flow, Goodooga and Culgoa 
National Park provide opportunities for canoeing and fishing. 
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5.  VISITOR MARKETS 
 
Information on the visitor markets to Brewarrina Shire surrounding LGAs is limited and qualitative.  Destination NSW publishes visitation data for the Outback NSW Tourism Region.  
While the Region covers around a third of NSW, visitation is dominated by long-haul touring travellers, with the visitor profile being relatively consistent across the Region. 
 
 

5.1 Visitation to Outback NSW5 
 
In 2018, the Outback Region attracted 760,000 visitors with these visitors staying 2,537,000 nights in the region and spending an estimated $236 million during their stay.  69.7% of 
visitors were domestic travellers staying one or more nights in the Region, 28.5% were domestic day trippers and 1.8% were international visitors.  From 2010 to 2018, the number 
of overnight visitors to the Outback increased by 34.4% with the number of nights spent in the Region increasing by 52.2%.  Since 2015/16 the percentage growth in visitor nights to 
the Outback has out-performed growth in other regions within the Country and Outback Destination Network, Regional NSW and Regional Australia

6
. 

 
The key characteristics of visitors to the Region in 2018 were: 
 

Domestic Overnight Visitors 
 

 63.1% of visitors were from NSW – 50% from Regional NSW and 13.1% from Sydney.  Over the past 5 years, the number of visitors from Regional NSW increased by 45.6% with 
visitors from Sydney increasing by 2.9%.  In terms of night spent, visitors from Sydney dominated, generating 36.2% of nights spent in the Region, with visitors from Regional 
NSW generating 30.6% of nights.  Travellers from Sydney spent on average 11.64 nights in the Region, with Regional NSW travellers averaging 2.58 nights. 
 

 36.9% of visitors were from interstate, with the main interstate markets being Victoria (13.4%), South Australia (11.7%) and Queensland (7.9%).    Victorian travellers had the 
longest length of stay in the Region (5.41 nights), followed by South Australians (4.47 nights) and Queenslanders (2.96 nights).   The interstate market has increased by 25.6% 
over the past 5 years.  Visitors from Victoria and South Australia are the main interstate markets in the western and southern parts of the region, while visitors from Queensland 
are the main interstate market in the north-east of the Region (Brewarrina area). 

 

 40.4% of travellers are on holidays, with these visitors generating 57.6% of nights.  33.4% are travelling on business (20.6% of nights), 16.4% to visit friends and relatives (15.1% 
of nights) and 11% for other purposes (6.7% of nights).  Over the past 5 years, the number of holiday travellers has increased by 5.4%, while the number of nights spent by 
holiday travellers increased by 75.5%.   Holiday travellers are staying longer in the Region, with the average length of stay increasing from 3.6 nights in 2014 to 6 nights in 2018. 

 

 The primary market is people aged 60 to 69 years (24.3% of visitors), followed by 40-49 years (19.9%) and 50-59 years (16.3%).  32% of travellers are travelling alone, 25.2% are 
couples, 20.6% with friends and relatives and 10.3% as families with children. 

                                                           
5 Information in this section is taken from DNSW – ‘Travel to Outback NSW Tourism Region YR Dec 2018’ Profile and Time Series data, unless otherwise stated. 
6
 Destination Country and Outback (2018) – Destination Management Plan Appendix B Research & Insights Analysis 
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International Overnight Visitors 
 

 In 2018 the Outback attracted 14,000 international visitors, with these visitors staying 305,000 nights in the 
Region.   The number of international visitors has increased by 31.6% over the past 5 years. 
   

 The majority of visitors are from Europe (49.6%), with Germans dominating (22.9% of international visitors). 
 

 68.2% of international travellers are on holiday. 
 

 The main age groups are 60-69 years (24.7%), 15-29 years (22.4%) and 40-49 years (21.4%). 
 

Visitation and Visitor Characteristics 
 
Based on the observations from the Brewarrina and surrounding VICs, the main characteristics of visitation and visitors to the north-eastern part of the Region are: 
 
Touring Markets: 

 The majority of leisure travellers are on extended self-drive tours, either exploring the region (looped drives) or passing through the region enroute to other destinations (eg the 
Gulf, Cape York, Birdsville) or as part of an ‘around-Australia’ trip. 

 Long-haul travel is concentrated from April through to October, with a late autumn – early winter peak. 

 Around 90% of long-haul touring travellers are drawn from Sydney, Regional NSW, South East Queensland and Victoria, with international visitors (primarily European) 
accounting for around 3% of travellers. 

 Semi-retired and retirees travelling in caravans and motorhomes dominate the market.  These visitors travel solo, as couples and in small groups, and are generally relatively 
flexible with their travel plans. 

 The caravan / RV market appears evenly split between those wanting free camp sites only, caravan park users, and those using a mix of caravan parks and free camping sites. 

 There is an increasing number of families visiting the area, with visitation concentrated during the spring, autumn and winter school holidays.  There is also a small number of 
families visiting the region as part of an extended ‘round-Australia’ holiday.  The family market primarily travels by 4WD (often with a camper trailer) and prefers to camp.  The 
family market has relatively fixed timeframes and itineraries, with the trip planned prior to leaving home. 

 The number of travellers in 4WD vehicles and camper trailers is increasing. 

 Visitors are increasingly travelling with mountain and hybrid bikes and/or canoes and kayaks. 

 Travellers are increasingly asking about ‘things to do’ – where to cycle, canoe, fish, walk etc.  

 
Other Visitors: 

 The Region attracts special interest and activity-based markets including 4WD, motorcyclists, anglers, bird 
watchers, artists, photographers and hunters; travelling independently, in small social groups and as part of 
organised club tours. 

 Regional residents travel year-round and are the primary market for events held within the region. 
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 There are a lot of coaches touring the region, most overnighting in Bourke and/or Lightning Ridge. 

5.2 Visitors to Brewarrina Shire7 
 
Brewarrina Shire’s primary and secondary markets include: 
 

Primary Markets: 
 
 Corporate and work-related visitors:  These visitors are the primary market for Brewarrina’s motel, hotels and self-contained cabins, with travel concentrated weekdays, from 

February through to November.  The majority of visitors are from the surrounding towns and the major regional centres (Dubbo, Orange and Tamworth).  Being approximately 
mid-way between Bourke and Walgett, Brewarrina is popular for regional meetings, particularly those organised by service providers from Dubbo and Orange who travelling to 
the region via the Mitchell Highway. 
 

 People visiting friends and relatives (VFR): with visitor numbers peaking during holiday times and events.  The majority of visitors stay with their friends and relatives, with the 
VFR market being a very small market for the accommodation properties. 

 

 Long Haul Touring Market - 55+ years: travelling solo, as couples and with small groups for friends.  This market is dominated by people with caravans, RVs and 4WDs with 
camper trailers.  This market travels primarily between March and October, with a strong winter peak. The majority of travellers arrive in Brewarrina on the Kamilaroi Highway 
having spent the previous night in Lightning Ridge or Bourke. Hot artesian baths are very popular with this market.  A significant proportion of touring travellers arrive in 
Brewarrina before lunch, have a quick pit stop, view the fish traps and continue their journey.  Brewarrina VIC actively promotes the riverside camping at Beds on the Barwon 
and Four Mile to this market, with travellers who go out to look at these areas often staying one or more nights.  Through on-line camping directories and word-of-mouth 
referrals, an increasing number of these travellers are asking for directions to Four Mile.   

 

 Long Haul Touring Family Market: Travel is concentrated during the spring, autumn and winter school holidays, with a small number of travellers being on extended ‘round-
Australia’ trips.  Families are generally travelling in 4WD vehicles, with camper trailers popular.  Families generally have limited time (typically 1-3 weeks) and tend to plan their 
trip before leaving home.  The Darling River Run is popular with the family market, with this seen as an outback adventure.  Brewarrina is primarily a ‘pit stop’ for the family 
market, with the town picking up the occasional night with travellers camping at Four Mile or Beds on the Barwon.   

 

Secondary & Minor Markets: 
 

 Regional residents:  In summer, particularly on weekends and during school holidays, residents from the surrounding region come to Brewarrina to camp on the river with 
fishing and boating being popular.  Residents are also the main market for the Shire’s events. 

 

 Coach tour groups:   Bourke and Lightning Ridge are popular with coach tour groups with more than 20 coach tour companies have scheduled ‘outback’ tours that include one 
or both towns.  In addition, the region attracts a significant number of charter coaches, with trips organised by groups such as the Probus and View Clubs.  In the past the 
Brewarrina Aboriginal Cultural Centre was popular with the coach tour market, however more recently coaches travelling through Brewarrina tend to drive past or have a short 

                                                           
7
 The information on visitors to Brewarrina Shire is based on qualitative information provided by the VIC and accommodation and business operators, and postcode data collected by the VIC, RSL Club and event organisers 
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stop at the Fish Traps rather than visit the Cultural Museum and take a tour.  Re-building the coach tour market for the Museum would require improvements to the Museum, a 
strong, professional customer service focus, and effective marketing and promotion 

 

 Anglers:  Due to its permanent water, Brewarrina is popular with anglers attracting small groups from the surrounding region, the occasional fishing club and groups travelling 
through to the Gulf and North Queensland for more ‘extreme’ fishing.  Anglers are primarily a camping market, although some do stay at the hotels and self-contained cabins. 

 

 School excursions:  Brewarrina attracts a small number of school excursions each year.  This is a very low yield market for the town. 
 

 Special interest visitors:  The Shire attracts a variety of special interest niche markets including bird-watchers, hunters and people researching family history. 
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Postcode data for visitors to Brewarrina is available from the Brewarrina Visitor Information Centre (Jan-June 2019), RSL Club (2018) and the Cod Cup Race (June 2019)
8
.   

 

 The VIC primarily services the leisure travel market.  The data indicates that Queensland (24%) and Regional NSW
9
 (24%) are the main source of leisure visitors, followed by the 

Greater Sydney Region (14%), Victoria (13%) and the LGAs adjoining Brewarrina Shire (10%).   
 

 Having the only restaurant in town, the RSL Club primarily attracts the corporate and work-related visitors, and some VFR and touring travellers.  20% of RSL Club visitors are 
from the Dubbo area, 14% from surrounding LGAs and 12% from Sydney.   

 

 The data from the Cod Cup is indicative of visitors to events held in Brewarrina Shire, with 38% of visitors coming from the surrounding LGAs, 14% from the New England – 
North West Region (primarily from Moree and Tamworth), 11% for Queensland (primarily from Balonne and Paroo Shires) and 9% from the Dubbo area. 

 
Figure 5.1  Place of Residence of Visitors to the Brewarrina VIC, RSL Club and Cod Cup Race Carnival 

 
                                                           
8
 Information relates to visitors only and excludes residents of Brewarrina Shire. 

9 Regional NSW excludes the Greater Sydney Region and the LGAs adjoining Brewarrina Shire. 

 



 

37 
BREWARRINA SHIRE DESTINATION MANAGEMENT PLAN 2019 - 2022 

5.3 Changing Traveller Expectations 
 
Understanding, embracing and responding to changes in the marketplace is key to driving growth in visitation.  Over the 
past decade there has been a paradigm shift in the expectations of travellers, with travellers increasing looking for 
experiences. Travellers have moved away from being ‘spectators’ passively consuming tourism product.  Instead they are 
being driven by ‘learning and interaction’.  Travellers want to learn, participate, and engage with local people and the 
places where they travel.  They want to connect with people, lifestyle and environment; have stories of people and places 
that they can share with family and friends; and create lifelong memories.   
 
Travellers are increasingly looking to: 
 

 Experience something different from everyday life 

 Understand and learn about different lifestyles and cultures 

 Hear the stories 

 Through participation, experience the lifestyle rather than just observe it 

 Meet and interact socially with locals and other travellers – making friends and developing personal relationships 

 Challenge themselves – physically, emotionally and/or mentally 

 Be outdoors and active, with a focus on natural settings (eg National Parks) 

 Visit ‘authentic’ destinations 

 Have unique and personally compelling experiences 
 
In addition to the above expectations, different market segments also have additional motivators and drivers.  The long 
haul touring market is the primary leisure market for Brewarrina Shire, with this market segmented into the baby boomer 
(over 55s) and family market. Characteristics and drivers of these markets are summarised below. 
 

Baby Boomers – over 55’s 
 
The baby boomer market is at, or approaching, retirement age.  The market is moving away from employment and family responsibilities and there is a strong sense of freedom and 
a desire to travel. For many, this is a time of re-evaluation, with lifestyle being the focus.  This market is healthy and active and is seeking new places, different lifestyles, soft-
adventure and new experiences.   The most appealing experiences for this market are nature and outdoors based (56%); touring by car – sightseeing (51%); relaxation, health and 
indulgence (43%); and food and wine (35%).  This market is also knowledgeable, sophisticated and demanding.  Travellers are generally prepared to spend to achieve what they 
want.  They are more interested in value for money than in the lowest price and have no hesitation in paying ‘top dollar’ for something that they really desire.  They expect quality 
customer service and are intolerant of poor service.  They are also technologically capable and use on-line sources to research, plan and book travel. 
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Trends in this market include: 
 

 Increasing demand for soft adventure and recreational activities – seeking a variety of activities and experiences on each trip 

 Growth in the number of ‘learning’ visitors – wanting to come away with new knowledge and/or skills 

 Recognition that the journey is part of the experience 

 ‘Slow movement’ – travel slowly and immersion in the locale 

 A desire to feel like a local – to be welcomed by locals and treated like a visiting friend rather than a tourist   

 The freedom to interact - the ability to strike up a conversation and make themselves at home 
 

Family Market 
 
The family market is comprised predominately of Generation X.    Research undertaken by TNS Australian, found that domestic 
travel fulfils a key role in busy family lives by offering a chance for families to reconnect, recharge and have a break from normal 
routine. A domestic holiday is an opportunity for families to relax and to open lines of communication between adults and 
children without time pressures. The emphasis is on destinations that offer a range of activities that are enjoyable for every 
member of the family.  Families have a high propensity to undertake outdoor and nature-based activities (52%) and to participate 
in sports and active outdoor activities (29%) and visit local attractions (27%).  The research has also identified ‘nostalgia’ as an 
intangible motivator of travel, with parents wanting their children to experience the holidays that they experienced as a child.  
Nostalgia often underlays the family ‘road trip’ with road trips perceived as providing a perfect opportunity for families to bond 
as a family unit. 
 
An outback touring holidays offers opportunities for families to have a ‘safe adventure’ and to ‘reconnect’ as a family and with 
‘nature’.  Many of the experiences offered are ‘aspirational; for families – escaping the city, riverside camping and fishing, camp-
fires under the stars, exploring the National Parks, 4 wheel driving the unsealed roads and tracks, getting back to nature and 
simpler lifestyle and doing ‘fun’ things together.  It is also an educational experience, exposing the children to a range of  
agricultural and mining activities, different landscapes and ways of life, Aboriginal culture and heritage and the inland rivers and 
National Parks. 
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5.4      Implications for Brewarrina Shire 
 

 With the growth in outback touring, Brewarrina Shire will continue to see an increasing number of long-haul travellers moving through the Shire, the majority of whom will be in 
caravans, RVs and 4WDs (camping or with camping trailers).  Positioning Brewarrina as having the best riverside campsites and accommodation along the Barwon – Darling River 
is key to encouraging these travellers to stay overnight in Brewarrina.  Free or low-cost camping adjacent to the Goodooga hot artesian pool will attract these travellers into the 
northern part of the Shire. 
 

 Brewarrina Shire needs to participate in touring route marketing initiatives; have quality content, images and if possibly video clips on the touring route websites and post 
regularly to social media sites;  ensure that the Brewarrina Visitor Guide is available at VICs and other strategic locations within the surrounding region and along the touring 
route corridors, and develop relationships with tourism managers and staff at the VICs within the surrounding region.   

 

 Product development needs to focus on activities and experiences that provide the opportunity for travellers to be outdoors, active, learn and ‘connect’.  Brewarrina Shire has 
the assets to deliver outdoor and nature-based experiences (stunning riverside camping, bushwalking, off-road cycling, fishing, birdwatching, boating and fishing) as well as 
Aboriginal cultural experiences and arts-based workshops and other activities. 

 

 Marketing and promotion needs to focus on the ‘aspirational’ reflecting what travellers are seeking for their outback experience – the adventure, scenery, camping by the river, 
campfire under the stars, meeting the locals in a ‘bush pub’, participating in an Aboriginal activity (eg weaving, food gathering and cooking). 

 

 Travellers want the ‘personalised’ experience.   As such, the VIC staff (and other tourism and business operators), need to make travellers feel welcome and feel special.  The VIC 
staff need to go beyond simply answering questions and providing information.  They need to be passionate and enthusiastic about the area, not only ‘selling’ the riverside 
camping / accommodation, but also ‘special’ experiences -  for example: Aboriginal people catching fish below the weir when the river is running; driving up to the golf course 
ridge at night and seeing the solar lights in the cemetery and taking in the beauty of the night sky; the flocks of parrots that often descend on the reserve adjacent to the fish 
traps; the Bokhara Hutz façade on the Goodooga Road; wild flowers; the availability of regional meat at the South Bre butcher; where to see the best sunrises / sunsets; etc. 

 

 Residents from the surrounding region are attracted to Brewarrina for events and the River (camping, boating fishing).  There is opportunity to grow this visitation. 
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6.      IMPROVING THE VISITOR EXPERIENCE - OVERVIEW 

The visitor experience in Brewarrina Shire can be significantly enhanced by: 
 

 

Improving the Visitor Experience 
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 Continuing to improve the presentation of Brewarrina and the villages - presentation and first impressions play a major role in the decision to stop, explore and spend. 
 

 Improving and diversifying the attraction and activity base of the Shire and the experiences provided.  Attractions, activities and experiences form the backbone of the tourism 
sector, providing a reason to visit the Shire, and/or encouraging visitors to move around within the Shire, stay longer and spend money.   The focus for product development 
needs to be on: 

 
o Attractions, activities and experiences that will increase the appeal of the Shire to its primary target markets. 
o Enhancing, strengthening and consolidating attractions and activities that are already in place, 

leveraging and value adding were possible. 
o Attractions and activities that will provide the Shire with a unique selling point / point of 

difference and/or have the potential to raise awareness and generate publicity for the Shire. 
 
The priority projects are: 
 
o Leveraging the Goodooga hot artesian pool and the assets in the northern part of the Shire 
o Developing trails and activities in the Barwon River corridor 
o Developing the railway land in Brewarrina – parklands and pump track 
o Improving and enhancing Aboriginal attractions and experiences 

 

 Ensuring that infrastructure, facilities and services are in place to meet the needs and 
expectations of visitors. 
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7. IMPROVE THE PRESENTATION OF BREWARRINA AND THE VILLAGES 
 
Presentation and first impressions play a major role in the decision to stop in or visit a locality.  While holiday destinations, overnight stops and visits to major attractions are 
generally planned in advance, the transit stop is generally an impulse decision.  If an area presents well and looks interesting, travellers will often decide to stop and have a quick 
look around.  If the experience gained is positive, there is a likelihood of repeat visitation and/or travellers recommending the area to other travellers (word of mouth, blogs etc).  
Regular travellers along a route will often develop ‘favourite’ places to stop.  In addition, interest stimulated while passing through an area can often lead to a future visit, with a 
traveller returning to explore the area. 
 
From a visitor perspective, towns and villages need to appear safe, interesting and inviting.  The key areas that make an impression are the gateway entry points, routes through 
the area, appearance and presentation of the town centre and the parks and gardens.  The presentation of businesses, particularly in the smaller centres, is also critical to 
encouraging travellers to stop, with businesses that present as clean and vibrant more likely to attract patronage than those that appear dated, tired and/or run down.  
Presentation is also important for the local community, building pride and confidence in the area.  Good presentation is also an attribute for people who are looking to invest in the 
area. 
 
Within the region surrounding Brewarrina Shire, Councils are investing significantly in improving the presentation of their town centres.  Brewarrina Shire Council needs to continue 
to improve the presentation of Brewarrina and the villages, with the priorities being Brewarrina and Goodooga. 
 
 

7.1 Brewarrina  
 
Council has been progressively improving the presentation of Brewarrina.  The town has attractive gateway ‘Brewarrina’ signs with the fish 
reinforcing Brewarrina’s position on the Barwon; the Boat Ramp Reserve and the parks in Doyle Street and town centre are well maintained and 
presented; and the fish sculptures along the pathway to the VIC, the Aboriginal paintings in Bathurst Street; and the pelican mural on the levee wall 
are points of interest, with the street banners also adding colour and movement.   
 
There is opportunity to continue to improve the presentation of Brewarrina through: 
 

 Ensuring that the areas around the gateway entry signs are maintained, and possibly landscaped. 

 Improving the signage in the entry corridors – removing / replacing / updating the advertising signs that are out-of-date and/or present poorly.   

 Simple landscaping and/or public art to define the town centre.  The Kamilaroi Highway (Bathurst Street) corridor is very wide, with the 
travellers’ vision drawn through the town centre.  The introduction of landscaped ‘blisters’ or other features to define the town centre would 
narrow the field of vision and encourage travellers to look around. 

 Strengthening the visual and physical link between the VIC and the Fish Traps. 

 Significantly improving the presentation of the Fish Traps precinct (see Section 10.1). 

 Additional public art - building on the river / fish and Aboriginal themes.  Potential sites include the three water tanks and the levee walls. 

 Improving the presentation of the Brewarrina Aboriginal Cultural Museum with landscaping, signage and artworks along the Bathurst street 
frontage. 
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 Turning the former railway land along Arthur Hall VC Way / Naveena Street into parkland (see Section 8.2). 

7.2 Goodooga 
  
Improving the presentation of Goodooga needs to be part of the strategy to maximise benefits from the hot artesian 
pool.  Presentation-wise, the priorities are: 
 

 Ensuring that the hot artesian pool precinct is well presented. 

 The town centre - Doreen Peter Park, Telegraph Hotel and clearing the former shop site. 

 The small picnic area on the Bokhara River.  
 
 

7.3 Weilmoringle 
 
As the southern gateway to Culgoa National Park and as part of a potential touring route between Goodooga and 
Brewarrina via the National Park, there is a need to: 
 

 Provide gateway entry signs for the village. 

 Improve directional signage. 

 Improve the presentation and provide interpretation of the historic Weilmoringle Shearing Shed.  If accessible, the 
shed has the potential to become a significant attraction for the Shire 
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8. EXPAND THE ATTRACTION AND ACTIVITY BASE IN BREWARRINA 

The opportunities for improving and expanding the attraction and activity base in Brewarrina lie in: 
 

 Creating points of interest through public art (see Section 7.1) 

 Developing trails and activities along the Barwon River corridor. 

 Turning the disused railway land into Brewarrina into parkland 

 Enhancing and expanding Aboriginal attractions and activities (see Chapter 10). 

 
 

8.1 Trails & Activities in the Barwon River Corridor, Brewarrina 

The Barwon River is one of Brewarrina’s main attractions, with the town being the only location along 
the Barwon River corridor that has permanent, navigable water.   The river corridor is very scenically 
attractive and there are several access points, each providing different opportunities and experiences.  
The river corridor provides the opportunity to leverage the increasing interest by travellers in outdoor 
and nature-based experiences and activities – riverside camping, bush walking, mountain biking, fishing, 
canoeing / kayaking and bird watching. 
 

Assets to Work With 
 

 Position at the start / end of the Darling River Run.  During drought, Brewarrina is one of the few 
localities where visitors can experience the river with water. 

 Fish traps and weir precinct, including the levee bank and the area bounded by Doyle and Young 
Streets to the south east of the weir. 

 Barwon Historic Bridge and Boat Ramp Reserve – picnic facilities, primitive camping, boat ramp and 
jetty. 

 Beds on the Barwon – quality riverside accommodation – luxury and budget cabins, powered caravan 
sites and bush camping. 

 Four Mile Reserve – over 1 kilometre of river frontage, primitive camping, boat ramp and jetty, picnic 
facilities, network of tracks. 

 Old Park – Riverside reserve with a network of tracks. 

 Brewarrina Mission site – riverside setting as well as ephemeral lagoons with Aboriginal scarred trees 
and occupation sites. 
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The Opportunities  
 
Weir Precinct 
 Improve the presentation and interpretation of the Fish Traps area – see Section 10.1 

 Looped interpretative and sculpture walk along the levee around the ephemeral lagoons in the area bounded by Doyle and Young Streets to the east of the Fish Traps – 
culminating in a viewing deck overlooking the Weir and interpretative information on the natural environment, the weir and fish way, Fish Traps and the wreck of the 
Wandering Jew 

 Investigate opportunities for a canoe launching area just upstream of the weir 
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Boat Ramp Reserve 
 Continue to improve the presentation of the area, including up-dating the reserve signage and provide advanced warning signs 

(using international symbols for toilets, camping, boat ramp etc) on the Kamilaroi Highway 

 Refresh the murals under the road bridge and include in a Brewarrina art trail, linking with the proposed levee bank and water 
tower art 

 Improve the presentation and interpretation of the historic Barwon River Bridge 

 
Old Park 
 To promote Old Park as a day-use area for bushwalking, off-road cycling, bird watching and fishing.  This will require the area to 

be cleaned up, the tracks to be mapped and vehicle, cycle and walking routes identified, track head signage and route markers, a 
defined entry possibly with a small parking area for 2WD vehicles and a few river viewing points 

 Promoting a looped walk – cycle route that links the Weir Precinct, Old Park and the town centre (starting and ending at the VIC) 
 

Four Mile Reserve 
In addition to camping, promote Four Mile Reserve as an area for bushwalking, off-road cycling, canoeing, boating, fishing and 
birdwatching.  This will require updating signage, mapping the tracks and producing promotional material. 
 

River Cruise  
Along the Barwon-Darling River, river cruises are available at Bourke and Menindee with Murray River cruises operating out of 
Wentworth at the southern end of the Darling River Run.  The cruises in Bourke and Menindee are dependent on sufficient water in 
the river and Menindee Lakes system to operate.  The Jandra at Bourke provides a paddle-steamer experience over a relatively short-
length of the River (Kidman’s Camp to the North Bourke Bridge) with the commentary focusing on the river-boat and pastoral history 
of the area. 
 
With permanent water and stunning river scenery, there may be opportunity for a river cruise to operate in Brewarrina.  There are a 
range of Aboriginal and other historical points of interest along the river as well as the physical environment and the birdlife.  The 
cruise could be packaged with the Aboriginal Cultural Museum – Fish Traps tours and potentially with the Mission.   
 

Canoe Hire / Tours 
As visitor numbers to Brewarrina increase, there may be opportunity for a local resident or business to provide canoe hire and/or run 
canoe tours.   
 

Summer – Water Sports 
In summer, promoting Brewarrina as a day trip / short-breaks destination for the regional market – focusing on the permanent water 
and the opportunities for a river-side break staying at Beds on the Barwon or camping on the riverbank, boating and water-skiing, 
fishing and canoeing. 
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Directions Forward 
 

 For Four Mile and Old Park, the track networks are in-place.  Leveraging these assets will require minimal investment in signage and the production of information and 
promotional material that includes a map of the trails, points of interest, facilities, distances and grades (eg easy, medium) and some information on the physical environment.  
The information should also be featured on the tourism website. 

 Weir Precinct – a concept or masterplan needs to be developed for the area, with the plan progressively implemented. 

 The River Cruise will require a detailed feasibility assessment to determine if the project is likely to be viable. 

 To position and promote the Barwon River as a summer day trip / short break to the regional market. 
 

8.2 Railway Land Brewarrina 

The former railway land is a significant site, with frontage to Arthur Hall VC Way, and 
forming the link between the town centre and Newtown.   It is a gateway site for 
travellers arriving in Brewarrina from the south, is passed by travellers going to Beds 
on the Barwon, Four Mile and the Brewarrina Racecourse and is across the road from 
the Brewarrina Caravan Park.  The land is also well located to link with Old Park and 
would provide an extension to the Old Park trail network. 
 
The railway land is suitable for the development of a recreational precinct 
incorporating: 
 

 Mountain bike and BMX pump track 

 Skate and scooter park 

 Cycleway – linking with Old Park 

 Playground  

 Feature and /or story garden – possibly with ‘architectural’ plants such as bottle 
trees and/or native bush food and medicine plants. 

 Rail history precinct – preserving and interpreting the remaining rail infrastructure 
and providing information on the town’s rail history 

 Public art  
 
In addition to being used by Shire residents, the facilities would strengthen the appeal 
of Brewarrina to residents from the surrounding region providing additional activities 
for the family market attracted to Brewarrina for the riverside camping, fishing and 
water sports.  The pump track would complement the off-road cycle trails in Old Park 
and Four Mile and could potentially be used to host MTB and BMX events.  The rail 
history precinct and public art would provide additional points of interest for visitors. 
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9. LEVERAGE THE GOODOODA HOT ARTESIAN POOL AND THE ASSETS IN THE NORTHERN PART OF THE SHIRE 
 
The hot artesian pool at Goodooga provides the opportunity to attract visitors into the northern half of Brewarrina Shire, generate income and employment for the Goodooga 

community and potentially to channel these visitors through Weilmoringle and Brewarrina.  Providing activities for visitors to do in and around Goodooga and incorporating 

Goodooga into touring routes, is critical to maximising visitation and encouraging longer lengths of stay and expenditure.  The development of the pool needs to be accompanied 

by: 

 Providing an attractive area for visitors to camp adjacent to the hot pool, as well as other accommodation in 
town 

 Utilising local assets to provide things for visitors to see and do to encourage them to stay longer in town 

 Providing opportunities for visitors to spend money – PO, shop, hotel, tours etc 

 Improving infrastructure to support visitation, including signage and visitor information 

 Effective marketing and promotion of Goodooga and the northern area of the Shire 
 
The progressive sealing of the Goodooga Road, initially north to Hebel, and then south to Brewarrina will improve 
access to Goodooga and provide the opportunity for the development and promotion of new touring routes. 
 

The Opportunities 
 

 To establish a primitive camping area adjacent to the hot pool to attract the long-haul touring market 

 To position Goodooga as a daytrip from Lightning Ridge – visiting the hot pool and exploring the town 

 To establishing touring loop and routes: 
- Between Lightning Ridge, Goodooga and Hebel – an alternative to the Castlereagh Highway between 

Lightning Ridge and Hebel 
- Between Lightning Ridge and Brewarrina, and Hebel and Brewarrina via Goodooga, with the option of 

travelling via the Culgoa and Culgoa Floodplain National Parks and Weilmoringle   

 For Goodooga to become part of the Great Artesian Drive 
 

Rationale 
 

 Goodooga has several assets, which when combined, will appeal to the long-haul touring market, particularly 
to the baby-boomers: 
- Hot artesian pool 
- Access to two national parks 
- Free or low-cost camping 
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- Readily accessible to Lightning Ridge (74km) and Hebel (40km) and, via Bangate Road, only 45km off the Castlereagh Highway. 
 

 Increasing visitation to Goodooga will bring new dollars into the local economy and help to improve the viability and sustainability of the post office, hotel and proposed general 
store; ensuring that Goodooga residents have access to these services and providing employment.   
 

 Strategic – can be used to build visitation to Brewarrina – the trip from Lightning Ridge to Brewarrina is currently around 2.25 hours, with travellers from Lightning Ridge 
generally arriving in Brewarrina before lunch and travelling on, rather than staying in town.  By encouraging travellers to visit Goodooga and the Culgoa and/or Culgoa 
Floodplain National Parks before heading south to Brewarrina, will result in visitors arriving in Brewarrina later in the day, increasing the likelihood that they will stay overnight.   

 

 The sealing of the Brewarrina – Hebel Road will significantly improve access between Queensland and Brewarrina, 
providing opportunities for Brewarrina to draw visitors out of Queensland, particularly for its events. 
 

Assets to Work With 
 
Assets to work with to build the attraction and activity base of the town include: 
 

 Hot artesian pool  

 Telegraph Hotel – Motel 

 Proposed general store 

 Bowling Club (potential to re-open) 

 Hot food van 

 Water Tank – potential for water tank art and lookout 

 Goodooga Common – suitable for walking and cycling and bird and wildlife viewing 

 Goodooga Golf Course 

 Goodooga Reserve – historic shanties, Aboriginal war memorial, historic cemetery  

 Goodooga Cemetery – historic graves 

 Aboriginal sites and ‘stories’ 

 Former tip – potential site for bottle collectors 

 Historic buildings  

 Bokhara River, weir and picnic area + river monitoring station – fishing and canoeing when there is water in the 
river 

 Birrie River and historic bridge - fishing and canoeing when there is water in the river 

 Narran River and Weir on the Bangate Road – free camp site - fishing and canoeing when there is water in the river 

 Culgoa and Culgoa Floodplain National Parks – channel and red dune country, primitive camping, bush walking, 
bird watching and wild-life viewing 

 ‘The most boring town in Australia’ award 

 Weilmoringle, with the historic shearing shed having the potential to be a significant attraction 
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 Historic sites including the Langboyde Hotel site near Weilmoringle 

 Bokhara Huts façade on the Goodooga Road 
 

Directions Forward 
 
The actions for Goodooga will depend on the timing of the sealing of the Goodooga Road and the works 
being undertaken at Culgoa National Park. 
 
1. To support the pool, and prior to the sealing of the Goodooga Road: the focus needs to be on 

leveraging local assets to encourage travellers to visit, stay in and explore Goodooga and promoting 
Goodooga as a day trip from Lightning Ridge. 

 
2. Sealing of the Goodooga – Hebel section:  developing and promoting the Lightning Ridge – Goodooga – 

Hebel touring route. 
 

3. Completing the seal of the Goodooga: Brewarrina Road:  developing and promoting the road as an 
alternative route between Brewarrina and Lightning Ridge via Goodooga. 

 
The development and promotion of a touring route from Lighting Ridge to Brewarrina via Goodooga, the 
Culgoa and Culgoa National Parks and Weilmoringle will require discussions with the NSW and 
Queensland National Parks and with the owners of the Weilmoringle historic shearing shed.  The NSW 
NPWS is proposing to improve access and visitor facilities in Culgoa National Park, including improving 
access to the red dune country.   The timing of these works and the level of disruption needs to be taken 
into consideration.   
 

Actions and Investment Required 
 

1. Immediate - to support the opening of the hot pool 
 

 Develop the area adjacent to the pool as a tourism precinct: 
- Establish a primitive camping area adjacent to the pool, with overflow sites on the Common  
- Provide a dump point for caravans and RVS 
- Provide infrastructure and facilities to support visitation and enhance the visitor experience – large 

picnic shelter, communal fire pit/s 
- Provide an information directory – for Goodooga and surrounding region – including town walks.  

Approach Queensland and NSW National Parks to include a panel on the Culgoa Floodplain and 
Culgoa National Parks 
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- Turn the water tank into an attraction – water tank art and investigate options for providing a viewing platform near the top of the tank 
- Formulate and implement operational policies and procedures – cleaning and maintenance, fire safety, emergency evacuation etc 

 

 Improve visitor facilities – improve Doreen Peter Park including 
repairing the toilets and providing an information directory and 
upgrade the Bokhara River Picnic area. 

 

 Develop town walks / cycle loops incorporating the Common, 
Goodooga Reserve (shanties, Aboriginal War Memorial and historic 
cemetery), Bokhara River corridor, Birrie River corridor and historic 
bridge, cemetery and the town’s historic buildings, and produce an 
A3 tourist map of Goodooga and surrounding area (including 
Brewarrina). 

 

 Public art / caricature – something quirky with the town name, that 
visitors will stop and take photos on and post on social media 

 

 Signpost the artesian baths from the corner of the Castlereagh 
Highway and Bangate Road and provide directional signage within 
Goodooga. 

 

 Encourage the owners of the Telegraph Hotel to ‘theme’ the 
property in-keeping with the ‘quirky’ pubs and clubs in the 
surrounding region and provide attractive areas where visitors and 
locals can socialise.   

 

 Position the golf course as a fun and quirky activity for visitors - 
improve the presentation of the golf course (including gutting the 
buildings), provide a course map and possibly offer clubs and balls 
for hire from the Hotel.   

 

 Update promotional material and information on visitnsw, Great 
Inland Way touring route and other third-party websites and seek 
to become a member of the Great Artesian Way marketing group. 
 

 Organise famils for VIC staff from Brewarrina, Bourke, Walgett, 
Lightning Ridge, Balonne and Paroo Shires and staff responsible for 
the Culgoa and Culgoa Floodplain National Parks. 
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2. Goodooga – Culgoa National Park – Culgoa Floodplain National Park – Weilmoringle 
– Brewarrina Touring Loop 

 
The timing for this will be dependent on the timing and extent of the work being undertaken by 
NSW NPWS in the Culgoa National Park and will require working with key stakeholders:  
Brewarrina, Balonne and Paroo Shire Councils, NSW NPWS and Queensland Parks and Forests, 
Weilmoringle community and owners of the Weilmoringle historic shearing shed.  The Culgoa 
Floodplain National Park needs to be signposted from Goodooga. 
 

3. Sealing of the Goodooga – Hebel Road – Lightning Ridge – Goodooga – Hebel 
Touring Route 

 

 Provide tourist route and directional signage from the Castlereagh Highway – Bangate Road 
intersection and Hebel and update directional signage 

 Produce promotional material on the route, for distribution regionally 

 Update regional tourism maps (eg Cartoscope), promotional material and websites to show 
the sealed section of road 

 Brief Tourism / VIC Managers along the Castlereagh Highway and within the surrounding 
region on the change in road conditions 

 

4. Sealing the Goodooga – Brewarrina Road 
 

 Update directional signage 

 Update regional tourism maps (eg Cartoscope), promotional material and websites to show 
the sealed section of road 

 Brief Tourism / VIC Managers along the Castlereagh Highway and within the surrounding 
region on the change in road conditions 

 

5. Other 
 
 With the development of a new general store, consider including coffee and hot food and an 

attractive seating area.  The general store at Croppa Creek near Moree provides a good 
example of a store that caters for both the local community and visitors 

 Explore opportunities for Aboriginal cultural tours / experiences – eg campfire talks and/or 
riverside and Goodooga Reserve walks during peak visitor season 
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 Explore opportunities to leverage the Goodooga food van – eg breakfast or dinners at the pool 

 

10. ENHANCE AND EXPAND ABORIGINAL ATTRACTIONS & ACTIVITIES 

Brewarrina Shire is known for its rich Aboriginal culture and heritage with the Fish Traps and Aboriginal Cultural Museum promoted as key tourist attractions.  While 30 years ago, 
Brewarrina was at the cutting edge of Aboriginal cultural tourism, its product is tired and dated.  In addition, the marketplace has changed significantly.  Localities are increasingly 
recognising their Aboriginal culture and heritage, with this featured through cultural displays, interpretation of significant sites, art galleries and art installations, cultural 
interpretative walks, bush food and medicine gardens, story gardens, guided Aboriginal cultural walks and participative activities such as weaving workshops and foraging and 
cooking classes.  Rather than passive viewing, travellers are also increasingly seeking participative, educational and immersive experiences.  
 
The new Aboriginal attractions and experiences being introduced within the region surrounding Brewarrina and along the touring routes and highways that feed into the area, will 
compete with Brewarrina’s offer and have the potential to erode Brewarrina’s position.  To strengthen its position and remain competitive the Shire needs to improve and 
effectively leverage its assets.   
 

Assets to Work With 
 
Brewarrina Shire’s Aboriginal assets include: 
 

 Spiritually, Brewarrina is central to the Dreamtime creation stories relating to the formation of the inland river systems, the Byrock 
Waterholes and other landforms including Mt Oxley and Mt Gundabooka.  This provides the opportunity to link localities within the 
region, telling the stories through the Brewarrina Cultural Museum and the new Australian Opal Centre in Lightning Ridge and 
Aboriginal Interpretative Centre in Bourke, as well as at the significant sites within the region.  This would encourage travellers to 
move between the localities and, as Brewarrina is central to the stories, raise awareness of the town and re-inforce its significance. 

 

 Concentration of Aboriginal attractions and sites in and around Brewarrina: Fish Traps, ochre beds, Brewarrina Aboriginal Cultural 
Museum, Brewarrina Aboriginal Mission site, stone quarry and Hospital Creek massacre site; each with different stories to tell.  

 

 Sites and stories of Goodooga and Weilmoringle and possibly Angledool – providing different perspectives on traditional life, the 
significance of Brewarrina as an inter-tribal meeting place, the Missions and the role of Aboriginal people in the pastoral history of 
the area.   

 

 Significant sites (eg Narran Lakes) in the surrounding area that could potentially be accessed by guided tours. 
 

 Local Aboriginal artists and artisans with art and artefacts showcased and sold through the Brewarrina VIC and Cultural Museum. 
 

 Connection with Dark Emu – Bruce Pascoe’s book that challenges the ‘hunter-gather’ perception of Aboriginal people pre-European 
contact, with the opportunity to present a different perspective. 
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 The connection with the Emu Runner movie and other films that have made in the past – the opportunity to promote and to show these. 
 

 Aboriginal events - the Baiame's Ngunnhu Festival and Back to Mission day, both of which draw visitors into the Shire and have the potential to grow.  A night skies viewing 
events has been held at Weilmoringle with the potential to develop this further and potentially participate in the DNCO night skies development and marketing initiatives. 

 
The assets, sites and stories belong to the Shire’s Aboriginal communities.  Ideally it would be beneficial to have a shared vision and direction (locally and regionally) for growing 
Aboriginal cultural tourism, with a strategic, integrated approach based on core themes, with each site, locality, activity etc linked to these themes.   
 
 

10.1 Fish Traps 
 
Brewarrina’s Fish Traps are of international significance, have a high profile within the Region and encourage visitors to stop in Brewarrina.  While the presentation of the Fish Traps 
and adjoining reserve has been improving, the quality of the presentation does not reflect the international significance of the site.  Interpretation is limited and visitors are often 
unsure of where to look and what they are looking at.  Visitor facilities are basic and dated and not well located within the Reserve.  The paths, car park and vehicle tracks are 
unsealed and eroding with soil going into the river system and impacting on the Fish Traps.  Other points of interest in the precinct, including the Fishway, small row of memorial 
trees to prominent Aboriginal residents, levee bank and ochre beds, are also poorly presented and/or interpreted. 
 

Directions Forward 
 
The Fish Traps and adjoining reserve are Crown Land and a Plan of Management is required to prior to any changes being 
made to the area. Environment and heritage have established a focus group to undertake the consultation for the Plan of 
Management. From a tourism perspective, factors that should be taken into consideration in the preparation of the Plan of 
Management include: 
 

 The quality of the presentation of the area needs to reflect the international significance of the site. 

 The ‘stories’ to be told and how they are told - providing quality interpretation of the Fish Traps and other points of interest 
within the precinct.   

 Visitor facilities – picnic facilities, viewing area/s and walking tracks.  

 Use of the reserve for events and activities such as the Baiame's Ngunnhu Festival – providing power and water to the site 
and identifying locations for portable stages, portable amenities, food vans etc on or adjoining the Reserve. 

 Pedestrian linkages between the Brewarrina VIC, the Fish Traps, Ochre Beds and the Brewarrina Aboriginal Cultural 
Museum. 

 Access for people with mobility issues. 

 Seeking World Heritage listing. 
 
It is likely that the Plan of Management will take several years to complete.  In the short-term, improvements could be made to 
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the presentation of the entrance to the reserve and levee wall, both of which are under Council’s control and independent of the Plan of Management.  The Brewarrina Aboriginal 
Land Council is undertaking a street art project along the levee wall which will include interpretation using QR codes linked to video clips telling the stories of the Fish Traps area. 
 

10.2 Brewarrina Aboriginal Cultural Museum 
 
The Brewarrina Aboriginal Cultural Museum is a significant asset for Brewarrina, providing an insight into Aboriginal heritage and culture pre and post European contact, with 
displays relating to traditional life, the Fish Traps, the Brewarrina Aboriginal Mission and the Hospital Creek massacre.  The Museum also runs cultural tours which include the 
Museum, Fish Traps and Ochre Beds, with the tours being highly informative.  The Museum is run by the Brewarrina Aboriginal Corporation, which is a not-for-profit, volunteer 
Management Committee.  The Museum employs a Tour Guide, trainee guide and an Administrative officer.  Funding is extremely limited, with the Corporation actively pursuing 
grant funding.   
 
The property is over 30 years old and requires refurbishment, both internally and externally.  The collection needs to be professionally curated, the displays updated and expanded, 
and the interpretation improved.  With the Aboriginal attractions and experiences coming on-line within the surrounding region, the Museum needs to continue to evolve to 
remain competitive. 
 

Opportunities 

The Management Committee wants to strengthen the Museum’s position as the ‘hub’ for Aboriginal cultural experiences in Brewarrina, providing orientation and context for other 
attractions and activities.  The Committee’s vision for the Museum includes: 
 

 Professional curation of the collection to conserve and preserve the artefacts and records. 

 Refurbish the display area, including up-dating and expanding the displays and improving the interpretation, including embracing digital technology for storytelling. 

 Continued development of the Museum shop to showcase and sell locally produced 
art and artefacts. 

 Improvements to the external presentation of the Museum, including new signage. 

 Landscaping the Museum gardens, incorporating a bush food and medicine garden, 
story gardens and Aboriginal art and sculptures. 

 Providing outdoor facilities – a large picnic shelter with outdoor kitchen suitable for 
small events, workshops and to cater for coach tour and other groups. 

 Establishing an Aboriginal Art Gallery and the introduction of an artist-in-residence 
program and arts-based activities. 

 Running workshops (eg weaving) for both locals and visitors. 

 Introducing catering for coach and other tour groups. 

 Expanding the tour program, possibly including a river cruise. 

 Introducing a program of small events. 
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The Committee is looking to grow and diversify visitation, including re-building the coach tour market, expanding the school excursion market and growing its cultural awareness 
training activities for people coming to work in the Shire and surrounding region.   
 

Directions Forward 
 
Short term the focus needs to be on: 
 

 Putting in-place the documentation needed to support grant applications – a Business Plan that articulates the vision for the Museum and how this will be achieved, a site 
masterplan, cost estimates and a funding strategy. 

 

 Improving the external presentation of the Museum – making it more inviting and welcoming for visitors.  There is opportunities to leverage the frontage to the Kamilaroi 
Highway (Bathurst Street) to raise the Museum’s profile. 

 

 Continuing to improve the website and improve promotional material.  Third-party promotional material and tourism websites need to be updated to include the website 
address and key people (eg local accommodation operators, VICs in the surrounding region, DNSW) briefed about the website and the ability to book tours on-line. 

 

 Utilising social media (primarily facebook and Instagram) to raise awareness of the Museum, tours and activities and to communicate with the local community and regional 
media.  As part of this, the Museum needs to raise its on-line profile, encouraging satisfied guests to post positive reviews on travel advisory sites such as Trip Advisor and 
Google Reviews. 

 

 Continuing to improve the Museum shop to provide a quality gallery and retail experience, with the shop positioned as an attraction in-its-own-right. 
 

 Hosting events and activities at the Museum, to raise its profile and build revenue. 
 
 

10.3  Brewarrina Aboriginal Mission 
 
The Brewarrina Aboriginal Mission was established in 1887 by the Aborigines Protection Board, on the Barwon River approximately 16km upstream of Brewarrina.  It was the first 
institution established by the APB, and when it closed in 1966, was the oldest institutional-type community in NSW.  The Mission site is owned and managed by the Brewarrina 
Aboriginal Land Council.  Access is via the Old Mission Road, from the Kamilaroi Highway, which is an unsealed, dry-weather local road. 
 
The site, which has an attractive and peaceful setting on the banks of the Barwon River, incorporates: 
 

 Mission complex.   Small interpretative signs have been erected to mark the location of the former buildings.  These signs are simple metal plinths with a brass plate that 
provides very limited information.  Some of the signs are connected by an informal walking track.  There is no interpretative or orientation signage (eg a map showing the layout 
of the Mission and images of the former buildings) at the entrance to the site.   

 Riverbank – typical river-bank country fringed by River Red Gums.  The River is navigable between the Mission and the Brewarrina Weir. 
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 The Mission Cemetery – fenced area with approximately 90 graves, some of the graves have been decorated using broken glass.   

 The Billabong – a chain of ephemeral waterholes that abound with bird and wildlife after rain / floods.  There are scarred trees around the Billabong. 
 
There is also a stone ‘quarry’ nearby, where stone for tools and weapons was sourced.   
 
The Land Council is currently cleaning up the site and exploring options for how it could be interpreted.  One of the development concepts for the site is to recreate a traditional 
‘camp’ and showcase the ‘lifestyle’ prior to European settlement and tell the story of European contact and life at the Mission.  Short-term, there are opportunities to run guided 
tours to the Mission site and/or use technology (eg virtual or augmented reality, video clips) at the Brewarrina Cultural Museum or possibly the Brewarrina VIC to tells these stories. 
 

Directions Forward 
 

 Preliminary concept plans need to be developed for the Mission and the feasibility assessed.  This assessment would form the basis for developing a masterplan for the site and 
a business plan and funding strategy to take the project forward. 
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10.4  Tours & Activities 
 
There are several significant Aboriginal sites on private properties and in the Narran Lakes 
Nature Reserve.  There may be opportunity to access these sites through Aboriginal guided 
tours.  There may also be opportunities to run guided river tours and/or walking tours in the 
riverside reserves within Brewarrina and/or Goodooga, offer activities (fishing tours) and/or 
introduce camp-fire meals and talks.   

 
Directions Forward 
 

 Destination NSW and the NSW Aboriginal Tourism Operators Council (NATOC) will provide 
advice and support for people / organisations interested in establishing a tourism business.  
There are also on-line resources and TAFE courses available. 
 

 For Narran Lakes, Walgett Shire and the Lakes Co-management committee are also looking at 
opportunities for establishing tours.  As the Lakes are a joint asset, Brewarrina Shire needs to 
be working with Walgett Shire to approach the NPWS to allow access via guided tours.   This 
model is in place in the Mungo National Park. 

 
10.5 Role of Brewarrina Shire Council 
 
While ownership of assets and responsibility for developing Aboriginal tourism experiences will 
rest with the Aboriginal community, Council can support initiatives by: 
 
• Providing input into the Fish Traps Plan of Management and plans and documents prepared 

for other sites. 
• Advising on business support services and make introductions. 
• Assisting with capacity building by organising workshops and bringing experts to town eg 

DNSW, NATOC to work with the community and/or individual organisations and proponents. 
• Identifying potential grant funding opportunities and assisting with the preparation of grant 

applications and business case assessments (where required) and providing letters of 
support. 

• Including the attraction / activity in the Shire’s marketing and promotion, listing on visitnsw 
and other third-party websites and organising / hosting famils. 

• Supporting events. 
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11.  IMPROVE INFRASTRUCTURE, FACILITIES & SERVICES TO SUPPORT VISITATION 
 
Brewarrina Shire needs to progressively improve its infrastructure, facilities and services to facilitate and support growth in visitation. 

 

11.1 Accommodation 
 
Accommodation in Brewarrina is limited with the town experiencing with capacity constraints mid-week and during events. Mid-week there appears to be a need for a few 
additional rooms / units to meet the needs of the corporate and work-related markets.  The Brewarrina Caravan Park repeatedly receives enquires for self-contained cabins from 
people coming into Brewarrina to work, visit family and attend events and also from the touring market.  In the short term, increasing the capacity of existing properties is likely to 
be the most cost-effective way of addressing the accommodation capacity constraints.   
 
The on-line presence of the accommodation properties is poor, with only two properties having websites. None of the properties having on-line booking facilities nor are they listed 
on the on-line booking sites.   In response to searches for accommodation in Brewarrina, the on-line booking sites list properties show no accommodation in Brewarrina and show 
properties in Bourke and Walgett as being the closest properties to the town. 
 

Opportunities 
 

 Expansion / re-development of the Riverside Motel. 

 Continued development of Beds on the Barwon, possibly including glamping.  The setting and 
quality of this property is a significant asset for Brewarrina and this needs to be leveraged more 
effectively in the marketing and promotion of the Shire and in regional and touring route 
promotions. 

 Provision of self-contained cabins and possibly pre-fabricated motel accommodation at the 
Brewarrina Caravan Park – installation of cabins / pre-fab motel rooms is a cost-effective way of 
addressing the town’s accommodation capacity constraints in the short-term. 

 Upgrading the pub-hotels to offer the ‘outback pub’ experience.  Both hotels require major 
refurbishment to achieve their full potential, with the level of investment required being 
significant.  Opportunities to access heritage funding need to be explored. 

 Providing accommodation in privately owned properties, listing through sites such as Air BnB, 
Stayz, Booking.com for houses / rooms and sites such as You Camp for camping on pastoral 
properties. 

 More effective promotion of the caravan and camping areas in Brewarrina Shire – including 
positioning Four Mile and Beds on the Barwon as offering some of the best (if not the best) 
riverside camping and accommodation within the region and along the Barwon-Darling River. 

 
There may also be opportunity to establish a new property in Brewarrina – eg motel, cabin complex,  



 

60 
BREWARRINA SHIRE DESTINATION MANAGEMENT PLAN 2019 - 2022 

boutique riverside resort, glamping. 
 

Directions Forward: 
 
 Encourage and support the upgrading and expansion of commercially run accommodation properties in Brewarrina, including assisting operators to access grant funding. 

 Investigate the feasibility of providing self-contained cabins and pre-fab motel rooms at the Brewarrina Caravan Park.Explore options for providing accommodation in private 
properties. 

 Raise the on-line profile of accommodation properties within the Shire: 
o Encourage accommodation properties to develop / update their website, with the site needing to be semantic search responsive and mobile optimised.  The sites need to 

include quality images, information on the destination and on-line direct booking facilities, and should include links to the Brewarrina tourism website and the Brewarrina 
Visitor Guide. 

o Encourage accommodation properties to list with booking.com and/or other on-line booking sites. 
o Ensure that all of caravan and camping sites in the Shire are listed on relevant caravan and camping site directories, touring route promotional material and websites and 

touring maps (eg cartoscope). 
o Encourage accommodation that is pet friendly to list on pet friendly accommodation booking websites. 
o Encourage accommodation properties with accessible facilities to include this information on the visitnsw websites and list their property on accessible tourism websites. 
o Endeavour to ensure that Beds on the Barwon and Four Mile are included in industry and media famils.  
o Explore options for nominating Beds on the Barwon and Four Mile for camping / accommodation awards.   

 
 

11.2 Information Services 
 

Information services play a major role in the tourism sector, raising awareness about localities and what they offer; motivating travellers to visit; welcoming travellers to an area 
and ensuring that they are aware of what is available; and encouraging travellers to explore and spend.  Information services also provides information to tourism and business 
operators, the travel trade, government agencies and tourism agencies, local residents and the media. 
 
To be effective, information needs to be available at all stages in the path to purchase, during the journey and at the destination.  Information needs to be available digitally and in  
hard-copy and readily accessible from a range of touch points and devices.  
 
Most people are now travelling with some form of digital device, with the device used to access and share information, navigate and make bookings.  Travellers have access to an 
exponentially increasing range of information sources and use a mix of ‘official’ visitor information sites (eg visitnsw), accommodation booking sites and travel review sites (eg trip 
advisor, google reviews) to research destinations, products and services. Travellers are increasingly relying on images, videos and user-generated content (eg blogs, posts, forum 
comments, reviews) to make decisions. 
 
Information services in Brewarrina Shire are delivered by Council.  Council operates the Brewarrina Visitor Information Centre (VIC) which is the ‘shop front’ for the Shire, providing 
visitors with a warm welcome and comprehensive information on the Shire and surrounding region.  It also an outlet for showcasing and selling local and regional products.  Council 
produces print-based information; provides a tourism section on the Council website and maintains a tourism facebook page; has information directories at strategic locations in 
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Brewarrina; services the information needs of the tourism industry; and updates information on the Shire on the DNSW data base through NSWconnect.  Council is also in the 
process of producing a Shire-wide visitor guide.   
 

Priorities 
 
The priorities for information services in Brewarrina Shire are to: 
 

 Distribute the Brewarrina Shire Visitor Guide to all VIC’s and other strategic outlets within the region and along the touring routes that feed into the region and to ensure that 
the brochure is accessible from key tourism and touring route websites. 

 Continue to expand the Shire’s on-line presence focusing on harnessing social media, including user generated content, and increasing Brewarrina Shire content on third-party 
directories and websites.  Ideally Brewarrina needs a quality stand-alone tourism website, that is semantic search responsive and mobile optimised. 

 Produce / update information on Goodooga to capitalise on the new hot artesian pool (see Chapter 9).  This needs to be in place when the pool opens. 

 Invest in building and maintaining a quality image and video library. 

 Update display material to take to trade shows and exhibitions, regional events etc. 

 Provide comprehensive information directories (signs) in strategic locations throughout the Shire, including replacing the directory outside of the VIC. 

 Standardise and expand the range of information available on attractions, activities and experiences with the information available on-line and in print.   

 Post and maintain content on the Shire on touring route and relevant third-party web and social media sites, taking advantage of free-listing opportunities. 

 Ensure that information on the Shire is current on directory sites such as Wiki Camps, Travelling with Pets, toilet and dump point sites etc. 

 Work with accommodation and local business operators to improve their on-line presence (eg both website and social media). 

 Encourage tourism operators and event organisers to include a link to the Brewarrina tourism website and the visitor guide on their websites and social media pages. 
 

Opportunity 
 
To continue to improve the Brewarrina Information Centre – with limited retail outlets and attractions in Brewarrina, the VIC has the potential to become an attraction in its own 
right.  This can be achieved by: 

 

 Providing a professionally curated display/s both in the Centre and in the adjoining local history room.  Possible themes include: an overview of the Aboriginal culture and 
heritage of the area including the fish traps (to complement and encourage travellers to visit the cultural museum); pastoral and riverboat history of the area; Cuddie Springs – 
the story of the discovery and excavation of the megafauna fossils; Narran Lakes – early occupation sites + prolific birdlife; the Barwon – Darling River system; Culgoa National 
Park; and current agricultural activities in the Shire.  The displays could include a mix of static displays and digital displays as well the use of augmented or virtual reality to ‘tell 
stories’ or provide ‘virtual access’ to significant sites not accessible to the public. 

 

 Continuing to improve the retail experience, potentially displaying information on each of the local and regional producers, artists and artisans. 
 

 Continuing to host exhibitions and workshops, with these widely promoted throughout the region and along the touring routes. 
 

 Public art (sculptures) possibly on the VIC veranda and/or in the adjoining park, with the former bowling green used for temporary activities. 
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11.3 Signage  
 
Signage plays a very significant role in how an area presents. It also forms part of the visitor 
information services infrastructure and is a significant marketing and promotional tool.  To be 
effective, the signage needs to be comprehensive and integrated at all levels.  Signage audits 
are needed in Brewarrina, Goodooga and Weilmoringle. 
 

Priorities 
 
The signage priorities in Brewarrina Shire are: 
 

Brewarrina: 
 

 Improving the signage in the entry corridors – removing / replacing / updating the advertising signs that are out-of-date and/or present 
poorly. 

 Providing event signage at each entry point to town. 

 Updating the ‘Brewarrina – Stop awhile you’ll be surprised’ signs with signs with ‘hero’ images that will inspire and motivate travellers. 

 Improving directional signage, including signage to the town centre for travellers arriving in town via Arthur Hall VC Way. 

 Improving facility signage – using international icons. 

 Improving advance warning signage – recognising that travellers are often towing caravans / camper trails and need time to make 
decisions and, with large trucks on the road, that travellers have the time to process information and indicate intentions to turn / stop. 

 Erecting information directories in strategic locations. 

 Provide event signage at strategic locations within the Shire. 

 Improving interpretative signage at key attractions (eg Fish Traps and Weir, Historic Barwon River Bridge). 

 Trail information and markers – Four Mile Reserve and Old Park. 
 

Goodooga: 
 

 Signposting the Goodooga hot artesian pool from the Castlereagh Highway and, when the Goodooga Road is sealed, from Hebel and 
Brewarrina with the signage to include advance warning signs on the Castlereagh Highway, and when the Hebel-Goodooga section of 
the road is sealed – touring route signage on the Castlereagh Highway. 

 Billboard advertising of the Goodooga artesian pool at strategic locations on the Castlereagh Highway, targeting travellers to Lightning 
Ridge. 

 Directional and facility signage within Goodooga – to the artesian pool and camping area and to other attractions and facilities. 

 Information directories at the Goodooga artesian pool and Doreen Peter Park. 

 Interpretative signage – attractions and points of interest, in and around Goodooga. 

 Directional and touring route signage to the Culgoa and Culgoa Flood Plain National Parks, Weilmoringle and Brewarrina. 
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Weilmoringle: 
 

 Directional and facility signage. 

 Interpretative signage for the Weilmoringle Shearing Shed. 
 

Angledool: 
 

 Replace damaged signs to improve the presentation of the village. 
 

11.4 Roads 
 
Roads are a significant part of the tourism infrastructure both as a driver of visitation to Brewarrina Shire, and as part of the attraction (scenic drives) and activity (eg 4WD – soft 
adventure) base.  The role that the road network plays in tourism needs to be taken into consideration in Council and RMS decision-making.  Within the Shire, roads that are 
significant for tourism include: 
 

 Kamilaroi Highway 

 Castlereagh Highway 

 Arthur Hall VC Way 

 Goodooga Road 

 Bangate Road 
 
In the northern part of the Shire, the Goodooga artesian pool provides the opportunity 
to develop a touring loop taking in the Culgoa and Culgoa Floodplain National Parks and 
Weilmoringle, with this route using the Goodooga-Brenda, Byra (Queensland), West 
Culgoa and Jobs Gate Roads.  The potential for increased visitor traffic will need to be 
factored into the maintenance schedule.  The opening of the Narran Lakes and/or the 
former Brewarrina Mission as visitor attractions will increase visitor traffic on the 
unsealed access road, with this needing to be taken into consideration in Council’s 
maintenance schedules. 
 

Priorities 
 

 Sealing the Goodooga Road. 

 Establishing the Goodooga – Culgoa National Park – Weilmoringle touring route and 
maintaining the roads that comprise this route. 
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11.5 Brewarrina and Goodooga Airports 
 
The Brewarrina and Goodooga airports have sealed runways that are licensed for general aviation and suitable for small charter planes, aeroclub use and recreational flying. 
 

Opportunity 
 
The Destination Network Country and Outback (DNCO) DMP has identified ‘flying tours and 
private charters’ as one of its core product development initiatives – packaging outback airstrips 
with quality accommodation and experiences.  The Kamilaroi Highway DMP also identifies 
opportunities for flying tours, aeroclub fly-ins and private recreational flying along the Kamilaroi 
Highway corridor.  With the Goodooga artesian pool, and Beds on the Barwon, the Fish Traps and 
cultural tours and the Cod Cup event in Brewarrina, there may be opportunities to: 
 

 Participate in DNCO aviation tour product development and promotional initiatives. 

 Work with the Kamilaroi Highway marketing group and/or Walgett and Bourke Shires to 
package and promote tours (Lightning Ridge, Goodooga, Brewarrina, Bourke) to aero-clubs. 

 Package and direct market events such as the Cod Cup to aeroclubs and the recreational flying 
market. 

 
 

11.6  Telecommunications 

Visitors are travelling with a range of devices that require access to the mobile network.  These devices are used for navigation, researching and planning the trip ahead, sourcing 
services, making bookings and sharing experiences.  Within the Shire, mobile coverage is limited and with only Telstra services available.  The limitations with the mobile network 
need to be communicated to travellers, particularly those heading to remote destinations such as the Culgoa National Park.  Information needs to be available within the VIC 
showing the areas where services are available and also where travellers can access free Wi Fi. 

 

 



 

65 
BREWARRINA SHIRE DESTINATION MANAGEMENT PLAN 2019 - 2022 

12. MARKET AND PROMOTE THE SHIRE 

 

12.1 Marketing undertaken by Brewarrina Shire 
 
Brewarrina Shire Council markets and promotes Brewarrina Shire.  The marketing budget is 
very limited.  Marketing and promotional activities include: 
 

 Participation in the promotion of the Darling River Run and Kamilaroi Highway touring 
routes.  

 Maintaining the tourism pages on the Council website. 

 Social media – promoting the Shire through the Brewarrina Visitor’s Information and 
Exhibition Centre facebook page. 

 Producing and distributing the visitor guide. 

 Raising the profile of tourism through the Brewarrina Shire newspaper. 

 Promotional signs – ‘Stop awhile you’ll be surprised’ - on the routes feeding into Brewarrina. 

 
 

12.2 Strategic Alliances 
 
In product development and marketing and promoting the Shire, Council’s tourism staff work 
with: 
 

 Destination NSW 

 Country and Outback Destination Network  

 Darling River Run Marketing Group 

 Kamilaroi Highway Marketing Group 

 Outback Arts  

 Local community and business organisations and event organisers 
 
With the opening of the Goodooga artesian baths, the Shire also needs to become involved 
with the Great Artesian Drive and the Great Inland Way marketing groups.  Tourism staff also 
need to build stronger links with Tourism staff within the surrounding region and with the 
NPWS. 
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12.3 Marketing Directions 
 

Target Markets 
 
Brewarrina Shire needs to concentrate on building market segments that are a natural 
fit with the products, activities and experiences that are available in the Shire and 
surrounding region, can be accommodated with the infrastructure and services 
available, and are cost and resource efficient to target:  
 
Primary: 

 Long haul touring markets, including the caravan, RV and 4WD-Camper trailer 
markets; both baby boomers and families 

 Regional residents – for events and day trips and short breaks for camping, fishing 
and boating / water sports. 

 
Secondary: 

 Special interest and activity-based markets – fishing, bird watching 

 Coach tour groups  

 Regional meetings 
 
 

Marketing Activities 

With the limited resources available, Brewarrina Shire needs to maximise its exposure through cooperative activities, use of social media and distribution of information, with the 
focus on: 
 

 Continuing to improve information, marketing and promotional collateral, including developing a quality image library and updating display material. 
 

 Distributing the Brewarrina Shire Visitor Guide – ensuring that the Guide is available at all VICs and other strategic locations within the Region and along the touring routes 
feeding into Brewarrina Shire and surrounding region. 
 

 Building the Shire’s on-line presence and engaging and communicating on-line with potential consumers.  This will include: 
o Developing a stand-alone tourism website for the Shire – as the main communication and promotional tool. 
o Continuing to build the on-line community, using social media to communicate and ‘drive’ consumers to the tourism website and encouraging and harnessing using 

generated content to raise awareness of the Shire and what it has to offer. 
o Encouraging operators, community organisations and event organisers to develop / update their websites and to link to the tourism website, and to list on relevant free 

directories and third-party websites. 
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o Continuing to list and up-date Brewarrina Shire localities, products, experiences, services and 
events on the State Tourism Data Warehouse through NSW connect. 

o Continue to improve and increase Brewarrina Shire content on relevant third-party websites 
and APPs. 

 

 Continuing to build strategic alliances and work co-operatively with DNSW, DNSO, touring route 
marketing groups and surrounding LGAs, participating in marketing and promotional initiatives, 
including hosting famils and cooperative advertising. 

 

 Providing marketing support and assistance to event organisers. 
 

 Attending and/or being represented at trade and consumer shows, with the focus being on 
caravan and camping, 4WD and fishing shows in Sydney, Regional NSW, South Eastern 
Queensland and Victoria. 

 

 Public Relations (PR) marketing – capitalising on opportunities locally and regionally, and through 
DNSW, Destination Network and the touring route marketing groups.  PR marketing will include 
the famils and the production of feature stories, niche product stories, unusual / unique 
experiences and personal tales of people’s experiences.   

 

 Direct marketing (primarily on-line) – targeted activities to special interest and activity-based 
markets, including clubs and organisations (caravan, car, motorcycle, canoeing, bird watching, 
fishing, aero etc).   

 

 Working with the Brewarrina Aboriginal Cultural Museum (when the product is ready) to grow the 
coach tour market. 
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Action Plan 
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13. STRATEGIC DIRECTIONS & ACTIONS 
 
 

13.1 Vision 
 
Brewarrina Shire has a strong and sustainable tourism sector that generates significant 
economic and social benefits for our community.   
 
 

13.2 Our Points of Difference 
 

 Brewarrina Fish Traps – possibly the oldest man-made structure remaining in the world. 

 Perennial water in the Barwon River – providing opportunities for riverside camping, 
fishing and water-based activities year-round. 

 Brewarrina’s position – the start / end of the Darling River Run. 
 
With the focus on: 
 
Positioning Brewarrina as: 
 

 Having a rich Aboriginal culture and heritage – the home of Baiame’s Ngunnhu – the 
Brewarrina Aboriginal Fish Traps, possibly the oldest man-made structure in the world; a 
meeting place; a place of great spirituality. 

 Offering some of the best (if not the best) riverside camping and accommodation along 
the Barwon – Darling River. 

 The start / end of the Darling River Run - one of Australia’s Great Driving Adventures. 
 
Positioning Goodooga as: 
 

 Home of the Goodooga hot artesian pool – a great place to lay-back and relax. 

 Gateway to the Culgoa and Culgoa Floodplain National Parks. 
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13.3 Our Invitation 
 

‘Stop awhile – you’ll be surprised’ 
 
 Discover our rich Aboriginal culture and heritage – see the Fish Traps, take a tour, participate in a workshop. 

 See some amazing country. 

 Meet the locals and hear our stories; experience life in the outback. 

 Stay on the river – connect with country - camp under the stars, throw in a line, go for a paddle, take-in the birds and the 
wildlife. 

 Soak in the hot, mineral rich-waters at Goodooga. 

 Explore the Culgoa and Culgoa Floodplain National Parks – see the Channel country, red sand-dune and the largest stand 
of Coolabah Trees in Australia. 
 
 

13.4    Priorities  
 
Over the next 3-5 years Brewarrina Shire will build visitation by focusing on: 
 
o Strengthening and growing the long-haul touring markets, drawing travellers into the Shire and encouraging them to stop, 

explore and spend and stay at least one night. 
o Growing the regional market – encouraging regional residents to enjoy our river and patronise our events. 
o Building special interest and activity-based markets. 
 
This will be achieved through:  
 

 Improving the presentation of Brewarrina and leveraging assets to increase the range of things for visitors to see and do in 
Brewarrina. 
 

 Leveraging the Goodooga hot artesian pool to draw visitors into the northern part of the Shire, generating benefits for the 
Goodooga community, and channelling these visitors through Weilmoringle and Brewarrina. 

 

 Protecting and strengthening Brewarrina’s position as a significant centre for Aboriginal heritage and cultural experiences. 
 

 Improving infrastructure, facilities and services to facilitate and support growth in visitation. 
 

 Targeted marketing and promotion. 
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Priority 1:   Improve the presentation of Brewarrina and leverage assets to increase the range of things for visitors to see & do 
 

Actions Key Tasks Lead Organisation Partners  

Initiative 1:  Continue to improve the presentation of Brewarrina 
1.1 Adopt a coordinated and strategic 

approach to improving the presentation 
of Brewarrina 

1.1.1 Revisit and update the Brewarrina Town Centre Masterplan with the Plan to 
address: 

 Gateway arrival points and the presentation of the entry corridors 

 Definition of the town centre – slowing the traffic and narrowing the field of 
vision 

 Public art and landscaping – a themed and coordinated approach 

 Strengthening links between the town centre, fish traps and Cultural Museum 

 Coordinated, comprehensive signage 

 External presentation of businesses  

BSC Shire Community 
Local businesses and 
commercial property 
owners 

1.1.2 Progressively implement the Masterplan. BSC 

1.2 Create points of interest through public 
art 

1.2.1 Building on the Masterplan, adopt a theme or themes for public art, with the 
theme/s supporting and strengthening Brewarrina’s key assets and activities – 
river environment, fishing, birdlife and Aboriginal culture and heritage. 

BSC Shire community 
Outback Arts 
Local artists and 
artisans 1.2.2 Implement a water tank art project and link this with the Kamilaroi Highway silo 

art trails. 
BSC  
VIC (promotion) 

1.2.3 Implement levee bank sculpture and art projects. BSC 

1.2.4 Investigate opportunities for sculptures and feature works in the town centre and 
parks and reserves. 

BSC 

1.2.5 Cluster the artworks and create an ‘Art Trail’. VIC  Outback Arts 

1.2.6 Continue to host and promote art exhibitions and arts-based workshops in the 
VIC. 

BSC / VIC Outback Arts 
Local artists and 
artisans 

1.2.7 Promote the art works - Capitalise on opportunities to generate publicity, become 
involved in regional art trails and arts initiatives, feature on social media and seek 
to list on relevant websites. 

VIC DNSW, DNCO, Touring 
Route marketing 
groups 

Initiative 2:  Develop trails and activities in the Barwon River corridor 
2.1 Develop the weir precinct as a visitor 

attraction. 
2.1.1 Explore options for establishing a looped walk / sculpture walk on the Council 

land to the east of the Fish Traps Reserve, culminating in a viewing platform 
above the Weir. 

BSC  

2.2 Continue to improve the presentation of 
Boat Ramp Reserve and the historic 
Barwon River Bridge. 

2.2.1 Improve the presentation and interpretation of the Barwon River Bridge – 
removing litter and graffiti, replacing damaged signs and defining an access 
pathway from the Reserve. 

BSC  

2.2.2 Refresh the murals under the bridge and include in the Brewarrina Art Trail. BSC 
VIC (art trail) 

Local artists 

2.2.3 Update the signage at the Reserve, including providing a new information BSC  
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Actions Key Tasks Lead Organisation Partners  
directory as well as information on the river (eg map and information on 
navigability) and the historic bridge. 

2.2.4 Erect advanced warning signs to the historic Bridge and Reserve on the Kamilaroi 
Highway – using international symbols for the toilets, boat ramp, picnic facilities 
and camping. 

BSC RMS 

2.2.5 Update and maintain information on the Reserve on relevant touring, camping, 
fishing and other websites. 

VIC  

2.3 Develop and promote Old Park as a day-
use area  

2.3.1 Investigate options for using Old Park as a day use area for bushwalking, off-road 
cycling, fishing, bushwalking and bird-watching. 

BSC Brewarrina 
Community 

2.3.2 If feasible develop the product: 

 Clean-up the area 

 Audit, improve (if needed), map and mark trails – for vehicle access (if 
permitted) and walking and cycling. 

 Link Old Park via walking - cycling trails to the proposed levee bank walk in the 
Weir precinct and the proposed railway land park. 

 Identify and mark points of interest. 

 Provide entry point infrastructure – car parking, map / directory signage and 
track-head infrastructure. 

 Define river access / viewing points and provide basic / rustic facilities – eg 
bench / log seating. 

 Provide directional signage from the Kamilaroi Highway and other key access 
roads. 

BSC  

2.3.3 Produce information on the Reserve – brochure/map and possibly an App 
providing information on the Reserve and river environment; flora, fauna and 
birdlife; Aboriginal significance; points of interest. 

VIC  

2.3.4 List Old Park on the visitnsw site and update print and on-line information and 
promotional collateral to include images and content on Old Park. 

VIC  

2.4 Position and promote Four Mile as an 
iconic location for both Brewarrina and 
on the Kamilaroi Highway and Darling 
River Run touring routes 

2.4.1 Position and promote Four Mile as one of the best camping sites along the 
Barwon – Darling River – over a kilometre of river frontage; a great place to start / 
finish the Darling River Run; a place that always has navigable water. 

VIC  

2.4.2 In addition to camping, promote the Reserve as a day visitor area, a great place 
for walking, off-road cycling, fishing, boating, canoeing and bird-watching.   

VIC  

2.4.3 Improve signage at the Reserve, including erecting a comprehensive information 
directory, information on the river environment – including fish and aquatic life, 
flora, fauna and birdlife, and a map of the trails. 

BSC  

2.4.4 Capitalise on opportunities to list and post content and images of Four Mile on 
camping, fishing, touring and other relevant websites and social pages. 

VIC  

2.4.5 Produce quality display material and video clips of Four Mile to display at Trade 
and Consumer Shows 

Council / VIC  
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Actions Key Tasks Lead Organisation Partners  
  2.4.6 Enter Four Mile into camping awards VIC  

2.5 Develop on-water activities 2.5.1 Investigate the feasibility of establishing a river cruise  BSC DNSW / DNCO 
Industry NSW 

2.5.2 Encourage the establishment of a canoe hire / canoe tour operation BSC  

Initiative 3:  Develop the vacant railway land into parkland and activity spaces  
3.1 Develop the former railway land as a 

recreation precinct.  
3.1.1 Secure the railway land (freehold or lease in perpetuity)  BSC Rail Corp / Transport 

for NSW 

3.1.2 Develop a masterplan / plan of management for the land, with potential uses 
including: 

 Mountain bike and BMX pump track 

 Skate and scooter park 

 Cycleway – linking with Old Park 

 Playground  

 Feature and /or story garden – possibly with ‘architectural’ plants such as 
bottle trees and/or native bush food and medicine plants. 

 Rail history precinct – preserving and interpreting the remaining rail 
infrastructure and providing information on the town’s rail history 

 Public art 

 Amenities 

BSC Shire Community 

Initiative 4:  Develop the Brewarrina Visitor Information Centre into an attraction 
4.1 
 
 

Continue to improve the visitor 
experience in the Brewarrina VIC, 
positioning it as an attraction in its own 
right. 

4.1.1 Install professionally designed / curated displays in the VIC and adjoining local 
history room using a mix of static and digital displays and possibly augmented 
and/or virtual reality to tell Brewarrina’s stories and to provide ‘virtual’ access to 
sites (eg Narran Lakes, Cuddie Springs, pastoral properties) that are not accessible 
to the public 

BSC Brewarrina Historical 
Society 
NPWS 

4.1.2 Continue to improve the retail experience – including providing ‘meet the maker’ 
information. 

VIC Local artists, artisans 
and producers 
Outback Arts 

4.1.3 Investigate the feasibility of establishing an on-line shop as a portal for locally 
produced products. 

VIC  

4.1.4 Explore options for public art / temporary installations on the VIC verandah, lawn 
and in the adjoining park 

BSC / VIC Outback Arts 

4.1.5 Continue to host art exhibitions and arts-based workshops, promoting these 
regionally and along the touring route corridors 

VIC Outback Arts 
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Priority 2:  Leverage the Goodooga hot artesian pool and the assets in the northern part of the Shire 
 
The timing of the actions will be dependent on the sealing of the Goodooga Road and works being undertaken in the Culgoa National Park (see Chapter 10) 

Actions Key Tasks Lead Organisation Partners  

Initiative 5:  Develop the Goodooga hot artesian pool and surrounding area as a tourism precinct 
5.1 Provide opportunities to camp adjacent 

to the hot pool 
5.1.1 Establish a primitive camping area adjacent to the hot pools, including a 

communal area (eg fire pit, large picnic shelter – communal kitchen) where 
travellers can socialise 

BSC  

5.1.2 Identify areas in the surrounding Common where people can camp and define 
these areas. 

BSC  

5.1.3 Provide facilities for campers including a dump point and access to water BSC CMCA for dump point 
funding 

5.1.4 Formulate and execute protocols for cleaning, maintenance, fire safety, medical 
emergencies, evacuation etc. 

BSC Police, Medical Centre 

5.2 Develop the Water Tank as an attraction 
/ point of interest 

5.2.1 Explore options for water tank art BSC Goodooga Community 

5.2.2 Assess the feasibility of using the water tower as a lookout, providing a viewing 
platform at or near the top of the tower. 

BSC  

5.3 Install comprehensive information 
directories at the Pool 

5.3.1 Install a comprehensive information directory with panels for Goodooga and for 
the surrounding region, with the directory including maps, information on the 
town and local businesses, and attractions and points of interest. 

BSC / VIC Goodooga Community  

5.3.2 Approach NSW NPWS and Queensland Parks and Forests to fund display panels 
promoting the Culgoa and Culgoa Floodplain National Parks 

BSC / VIC NPWS, QP&F 

Initiative 6:   Provide activities for visitors to do in Goodooga – encouraging them to stay longer in town 
6.1 Develop town walks / cycle routes 6.1.1 Define town drives / walks / cycle routes incorporating points of interest: 

 Common 

 Goodooga Reserve – shanties, war memorial, historic cemetery 

 Town cemetery 

 Historic buildings 

 Bokhara River corridor / River monitoring station 

 Birrie River corridor and historic bridge 

VIC Goodooga Community 

6.2 Upgrade visitor facilities 6.2.1 Upgrade Doreen Peter Park: 

 Update signage / provide information directory 

 Fix toilets 

 Explore options for public art / sculpture  

BSC Goodooga Community 

6.2.2 Upgrade the Bokhara River Picnic area – simple but attractive BSC Goodooga Community 

6.3 Photo opportunity /s 
 

6.3.1 Explore options to capture the ‘selfie’ market and raise awareness of Goodooga 
by providing a quirky photo opportunity  

Goodooga Community VIC 

6.4 Develop the golf course into a ‘quirky’ 
attraction – something different for 

6.4.1 Clean-up the golf club facilities and the course area – gut the buildings and 
remove rubbish. 

Goodooga Community BSC 
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Actions Key Tasks Lead Organisation Partners  
visitors to try 6.4.2 Explore options for making the course ‘quirky’ – to provide something different 

and fun for visitors to do (mini-golf on steroids). 
Goodooga Community  

6.4.3 Consider having golf clubs and balls available for hire from the hotel or other local 
business. 

Local business operators  

6.5 Maximise opportunities for local 
businesses  

6.5.1 Theme the Telegraph Hotel – in keeping with the ‘quirky’ pubs and clubs in the 
surrounding region (eg Glengarry Hilton, Hebel Hotel), providing photo 
opportunities as well as attractive areas where locals and visitors can socialise. 

Hotel owners  

6.5.2 In redeveloping the general store, incorporate a small café including indoor and 
outdoor seating and an area for local producers, artists and artisans to showcase 
and sell locally produced goods. 

BSC  

6.5.3 Encourage the Post Office to improve the external presentation of the building 
and diversify the business.   

Post Office owner  

6.5.4 Permit the food van to operate at the hot artesian pool and encourage innovative 
activities – eg pop-up café; Sunday pancakes etc. 

Food van owner  

6.5.5 Explore options for providing fuel. BSC  

6.6 Investigate opportunities for Aboriginal 
activities and experiences 

6.6.1 Explore interest in and the feasibility of offering Aboriginal activities and 
experiences.  

VIC Goodooga Aboriginal 
community  
DNSW, DNSO, NATOC 

Initiative 7:  Develop Tourism Drives and Touring Routes (dependent in part on the timing of the sealing of Goodooga Road) 

7.1 Provide directional and facility signage 7.1.1 Signpost (directional and advanced warning signs) the Goodooga Bore Baths from 
the Castlereagh Highway – Bangate Road intersection. 

BSC / RMS TASAC 

7.1.2 Signpost (directional and advanced warning signs) the Culgoa National Park from 
the Castlereagh Highway – Bangate Road intersection. 

BSC / RMS TASAC 
NPWS 

7.1.3 Provide directional and facility signage within Goodooga to the artesian pool BSC  

7.1.4 Once the Goodooga Road is fully sealed, update directional signage to Goodooga, 
the hot pool and Culgoa National Park at the Hebel and Brewarrina ends of the 
road 

BSC Balonne Shire 

7.2 Develop and promote a Lightning Ridge – 
Goodooga – Hebel touring route – as an 
alternative to the Castlereagh Highway 

7.2.1 Identify, research and document points of interest along the route and develop a 
route guide. 

BSC / VIC Balonne Shire 
Walgett Shire 

7.2.2 Seek approval from RMS and Queensland Roads to erect touring route signage – 
Hebel – Goodooga – Lightning Ridge. 

BSC RMS  
Queensland Roads 
Balonne Shire 

7.2.3 Explore options for bill-board advertising of Goodooda (hot pool, camping hotel, 
National Park etc) at strategic locations on the Castlereagh Highway 

BSW Goodooga business 
operators / NPWS 

7.3 Develop and promote a Goodooga to 
Brewarrina touring route, via the 
National Parks and Weilmoringle 

7.3.1 Identify, research and document points of interest along the route and develop a 
route guide – seeking input from NPWS, Queensland Parks and Forests, the 
Weilmoringle Community and the owners of the Weilmoringle historic shearing 
shed. 

VIC NPSW 
QP&F 
Weilmoringle 
Community  
Owners – 
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Actions Key Tasks Lead Organisation Partners  
Weilmoringle Shearing 
Shed 

7.3.2 Ensure that the route is effectively sign-posted – directional and facility signage; 
road condition / closure signage (at Goodooga and Weilmoringle) 

BSC  NPWS, QP&F, RMS 

7.3.3 Provide interpretative information at key points of interest, eg Weilmoringle 
Shearing Shed 

VIC  

Initiative 8:   Market and Promote Goodooga 
8.1 Produce information and promotional 

collateral 
8.1.1 Commission a professional photo shoot of Goodooga, the National Parks and 

points of interest on the routes feeding into Goodooga. 
BSC NPWS 

QP&F 

8.1.2 Produce a Goodooga map / brochure for distribution within Goodooga and from 
VICs and other strategic locations within the surrounding region. 

VIC NPWS 
QP&F 

8.1.3 Produce information on the town walks – print (map) and potentially an APP. VIC Goodooga Community 

8.1.4 Produce display material that can be used in the Brewarrina (and potentially 
other) VICs and taken to trade and consumer shows. 

  

8.1.5 Develop a web site / web page for Goodooga and the northern part of the Shire. VIC  

8.2 Update information and promotional 
material to include Goodooga 

8.2.1 Update the Brewarrina Visitor Guide and Shire Maps to promote Goodooga and 
the northern area of the Shire 

VIC  

8.2.2 Update Goodooga’s listing on the STDW via NSW connect – providing quality 
content and images 

VIC  

8.2.3 Endeavour to Goodooga content into touring route visitor guides and websites, 
including the Great Inland Way and the Great Artesian Drive 

VIC  

8.2.4 List Goodooga on relevant third-party websites – for camping, artesian baths, 
country pubs, fishing, birdwatching etc 

VIC  

8.2.5 When the road is sealed, progressively update maps in visitor guides and on-line 
as well as commercial maps such as Cartoscope 

VIC  

8.3 Capitalise on opportunities for public 
relations marketing 

8.3.1 Ensure good local and regional media coverage of the opening of the hot pool. Council / VIC  

8.3.2 Leverage all opportunities to generate publicity and raise awareness of Goodooga 
(eg water in the rivers, water tank art, upgrading the National Park, the sealing of 
the road etc) 

Council / VIC  

8.4 Educate tourism operators and the 
broader travel trade. 

8.4.1 Notify all VICs in the surrounding region and along the touring routes that feed 
into the area – sending information and images on the hot pool, camping area, 
hotel and other things to see and do within the region. 

VIC  

8.4.2 Brief DNSW, DNCO, NPWS and QP&F about the hot pool and attractions and 
facilities in Goodooga and surrounding area – if possibly organise a famil when 
these organisations are in the region 

VIC  

8.4.3 Organise famils for tourism operators / VIC staff from Brewarrina, Walgett, 
Bourke, Balonne and Paroo LGAs 

VIC  
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Priority 3:  Strengthen Brewarrina’s position as a significant centre for Aboriginal heritage and cultural 
activities and experiences 

 
Responsibility for developing and promoting Aboriginal tourism will rest with local Aboriginal organisations and the broader Aboriginal community, with Brewarrina Shire Council 
supporting local initiatives. 
 

Actions Key Tasks Lead Organisation Partners  

Initiative 9:  A regional approach to the development of Aboriginal attractions, activities and experiences 
9.1 Endeavour to formulate a strategic 

approach to Aboriginal tourism. 
9.1.1 Explore options to work with surrounding Councils and Aboriginal organisations 

to formulate a strategic approach to the development and promotion of 
Aboriginal attractions, activities and experiences. 

BSC to initiate Surrounding LGAs 
DNCO 
Aboriginal 
organisations 

Initiative 10:  Continue to improve existing attractions and activities 

10.1 Improve the presentation and 
interpretation of the Fish Traps and 
adjoining reserve 

10.1.1 Complete the preparation of the Plan of Management to provide the framework 
for the development and management of the Reserve.  Tourism considerations 
for the Plan of Management are outlined in Section 10.1. 

OEH BSC 
Brewarrina LALC 
Brewarrina Aboriginal 
Corporation 
Working Party 
Aboriginal community 

10.1.2 Improve the entrance to the Fish Traps reserve and the presentation of the levee 
wall. 

BSC  

10.2 Continue to develop and promote the 
Brewarrina Aboriginal Cultural Museum 

10.2.1 Put in-place the documentation needed to guide the development and operation 
of the Museum and secure grant funding, including: 

 Site masterplan articulating the development plans 

 Business plan 

 Business case assessment 

 Cost estimates and funding strategy 

Brewarrina Aboriginal 
Corporation (BAC) 
 

 

10.2.2 Continue to improve the external presentation of the Museum, making it more 
inviting to visitors and leveraging the frontage to the Kamilaroi Highway 
(Bathurst Street) 

BAC  

10.2.3 Improve the internal presentation of the Museum and expanding and updating 
the exhibits, potentially including the use of digital technologies for ‘story-
telling’. 

BAC Outback Arts 

10.2.4 Continue to improve the signage, website and information and promotional 
collateral. 

BAC VIC 

10.2.5 Increase the range of activities and events held at the Museum and services (eg 
Cultural Awareness Training) offered 

BAC BSC 
Brewarrina LALC 
Outback Arts 
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Actions Key Tasks Lead Organisation Partners  
Brewarrina 
Community 

10.2.6 Continue to pursue grant opportunities BAC BSC 

10.2.7 Harness social media, including user generated content, to raise the profile of the 
Museum and its tours, activities and events. 
 

BAC VIC 

Initiative 10:  Develop new attractions, activities and experiences 
11.1 Develop the former Brewarrina 

Aboriginal Mission as a visitor attraction 
11.1.1 Develop concept plans for the Mission and assess their feasibility, and if feasible 

develop and implementation plan and funding strategy. 
Brewarrina LALC  

11.2 Expand the range of activities and tours 
available in Brewarrina  

11.2.1 Host a Aboriginal tourism workshop in Brewarrina to inform the community 
about potential opportunities and the process involved in setting up new 
ventures. 

BSC DNSW / DCO 
NATOC 

11.2.2 Explore options to run specialist tours to Narran Lakes Reserve and other 
significant sites that are not accessible to the general public. 

BSC  DNSW / DNCO 
Walgett Shire 
NPWS 

11.3 Explore options to leverage connections 
Dark Emu, Emu Runner and other films 
and books 

11.3.1 Explore options to leverage connections Dark Emu, Emu Runner and other films 
and books 

VIC  

Initiative 11:  Encourage and support Aboriginal Events 
12.1 Grow existing events – Baiame’s 

Ngunnhu Festival and Back to Mission 
Weekend 

12.1.1 Explore opportunities to grow these events. Event organisers BSC / VIC 

12.1.2 Provide marketing support  VIC  

12.2 Explore opportunities to provide night 
sky viewing activities / events 

12.2.1 Explore with the organisers of the night skies viewing event in Weilmoringle, the 
opportunity to grow this into an annual (or more frequent) event and/or to 
provide viewing experiences for tour groups. 

VIC / Event organisers DNCO – night skies 
product development 
initiative 

 

Priority 4:  Continue to improve infrastructure, facilities and services to facilitate and support growth in visitation. 
 

Actions Key Tasks Lead Organisation Partners  
Initiative 13:  Encourage and facilitate growth in the accommodation sector 
13.1 Continue to improve and expand existing 

hotel, motel and self-contained 
accommodation properties 

13.1.1 Advocate for / encourage the upgrading and expansion of existing 
accommodation properties. 

BSC  Accommodation 
owners / operators 

13.1.2 Support property owners to access grant funding. BSC Accommodation 
owners / operators 

13.2 Encourage and facilitate the 
development of new accommodation in 
Brewarrina 

13.2.1 Assess the feasibility of developing a new accommodation property in 
Brewarrina. 

BSC  

13.1.2 Assess the feasibility of providing self-contained cabins and/or pre-fabricated BSC  
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Actions Key Tasks Lead Organisation Partners  
motel rooms in the Brewarrina Caravan Park. 

13.2.3 List accommodation investment opportunities on State and Regional investment 
prospectuses. 

BSC Industry NSW 

13.2.4 Explore options such as Air BnB, Stayz and farms stays to address capacity 
constraints in the short term and at peak times (eg during events, for 
construction projects etc). 

BSC / VIC  

13.3 Continue to develop and maintain 
facilities and infrastructure for the 
touring caravan and motorhome market 

13.3.1 Continue to upgrade facilities at the Brewarrina Caravan Park. BSC  

13.3.2 Continue to improve and maintain facilities at Four Mile including updating on-
site signage and ensuring that the main un-sealed tracks are suitable for caravans 
and RVs. 

BSC  

13.3.3 Ensure that unsealed roads that are not suitable for caravans are appropriately 
signposted. 

BSC  

13.4 Continue to improve the on-line 
presence of accommodation properties 

13.4.1 Ensure that caravan and camping sites are listed in relevant on-line directories 
and Apps (eg Wiki Camps). 

VIC  

13.4.2 Encourage Accommodation operators to make more effective use of web-based 
and digital marketing including: 

 Developing a website – if not already in place. 

 Updating their website to be semantic search and mobile responsive and 
incorporate real time booking facilities, quality images and information on 
Brewarrina Shire and forthcoming events. 

 Listing on the higher profile accommodation booking websites. 

 Claiming their ‘my business’ page on Google. 

 Encouraging guests to review their property on both Trip Advisor and Google 
Review. 

 Utilising free / low cost listings on tourism and third-party websites. 

 If pet friendly, listing on per-friendly websites. 

 Utilising web-based resource material on digital marketing available from the 
DNSW and Tourism Australia websites. 

VIC Accommodation 
operators 

13.5 Encourage improvements to customer 
service levels 

13.5.1 Keep operators informed of any training programs and industry briefing 
workshops being held throughout the Region as well as the training resources 
available on-line. 

VIC Accommodation 
operators 

Initiative 14:  Continue to improve visitor information services, ensuring that information on the Shire is available from multiple touch points, at 
all stages of the path to purchase and whilst travelling 
14.1 Update image library 14.1.1 Progressively source quality images, video clips and drone footage on the Shire 

to be used in print and digital information and promotional collateral. 
VIC  

14.2 Produce Shire-wide information and 
promotional collateral 

14.2.1 Produce and distribute a Shire-wide Visitor Guide, ensuring that the Guide is 
available in all VICs and other strategic locations within the surrounding region 
and along the touring routes that feed into the area. Ensure that the Guide is 
downloadable from tourism websites. 

VIC  
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Actions Key Tasks Lead Organisation Partners  
14.2.2 Develop a comprehensive Shire-wide tourism website that is semantic search 

responsive and mobile optimised, with the site having entry portals / landing 
pages for locality-based searches (eg Brewarrina, Goodooga, Darling River etc).  
Ensure that the website is linked to other ‘touch points’ including the Council and 
touring route websites. 

VIC  

14.3 Update / improve / expand the range of 
product and activity brochures 

14.3.1 Progressively update and re-vamp brochures and information sheets, ensuring 
consistency in branding and presentation. 

VIC  

14.3.2 Produce information on activities that can be undertaken in the Shire – eg 
walking and cycling trails, camping and fishing, birdwatching etc. 

VIC  

14.3.3 Produce information for Goodooga and the northern parts of the Shire. (see 
Initiative 8) 

VIC  

14.4 Continue to improve Brewarrina Shire’s 
online presence. 

14.4.1 Ensure that the Shire’s accommodation, attractions, activities and events are 
listed on the STDW data base.  Regularly review and up-date. 

VIC  

14.4.2 Regularly post on social media sites. VIC  

14.4.3 Continue to improve and expand Shire content on regional tourism and touring 
route websites and visitor guides / brochures. 

VIC  

14.4.4 Capitalise on opportunities to list / provide content on Brewarrina Shire on third-
party websites and through social media, ensuring that the content and images 
are kept up to date. 

VIC  

14.4.5 Endeavour to list / feature Brewarrina Shire product / experiences on special 
interest and activity-based sites (eg, camping, 4WD, fishing, bird watching etc ). 

VIC  

14.4.6 Regularly check and up-date information on the Shire in on-line directories – eg 
Wiki Camps, toilet and dump point sites etc. 

VIC  

14.4.7 Develop and progressively build consumer data bases to be used for direct 
marketing, promotional offers etc. 

VIC  

14.4.8 Contribute to travel forums and blogs. VIC  

14.5 
 

Ensure that information is available in 
strategic locations throughout the Shire 
and on routes feeding into the Shire. 

14.5.1 Erect comprehensive information directories at strategic locations within the 
Shire and in popular rest areas on the routes feeding into the Shire.  

VIC  

 14.5.2 Encourage all accommodation and attraction operators and businesses within 
the Villages to display and distribute the Brewarrina Visitor Guide. 

VIC  

14.5.3 Provide ‘pop-up’ manned or unmanned information displays at local events, 
regional meetings etc. 

VIC  

14.5.5 Distribute event posters and fliers to VICs within the surrounding region. VIC  

Initiative 15:  Improve signage throughout the Shire 
15.1 Identify issues with signage to and within 

the Shire. 
15.1.1 Undertake a signage audit and formulate and implement a strategy to 

progressively improve signage throughout the Shire. 
BSC  

15.2 Improve signage in the town gateway 
entry corridors 

15.2.1 Regularly maintain the area around the Brewarrina and Goodooga town entry 
signs. 

BSC  

15.2.2 Remove / replace dated and damaged signs from entry corridors. BSC / Advertisers  
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Actions Key Tasks Lead Organisation Partners  
15.2.3 Update the Brewarrina ‘Stop awhile – you’ll be surprised’ signs using ‘hero’ 

images that will inspire and motivate travellers. 
BSC  

15.2.4 Provide infrastructure for event signage in strategic locations. BSC  

15.3 
 

Improve / update directional and facility 
signage  

15.3.1 Ensure that tourist attractions, accommodation, venues and visitor facilities are 
effectively signposted. 

BSC RMS (on Highways) 

15.3.2 Progressively replace fingerboard facility signs with international tourism icons BSC  

15.3.3 Provide track head information and trail markers at Four Mile Reserve and Old 
Park 

BSC  

15.4 Improve / provide information 
interpretative signage  

15.4.1 Improve interpretative signage at key attractions and points of interest. BSC  

Initiative 16:  Maintain and improve road access to and within the Shire 
16.1 Recognise the importance of the road 

network for tourism. 
16.1.1 In determining road construction and maintenance programs and priorities, 

include the role and significance for tourism as part of the assessment / 
evaluation criteria. 

BSC  

16.2 Improve access within the Shire 16.2.1 Seal the Goodooga Road from Hebel through to Brewarrina. BSC RMS 

16.2.2 Ensure that unsealed roads that provide access to key attractions (eg Culgoa 
National Park) are regularly maintained. 

BSC  

Initiative 17:  Continue to improve visitor facilities throughout the Shire 
17.1 Maintain and improve parks and reserves 17.1.1 Continue to maintain and improve the presentation of parks and reserves, to 

enhance the visual impact and appeal of the locality, and to encourage travellers 
to stop.   

BSC  

17.2 Continue to provide and maintain public 
toilets in strategic locations. 

17.2.2 Improve the presentation of the public toilets in the Brewarrina town centre BSC  

17.2.2 Improve the public toilets in Doreen Peter Park, Goodooga BSC  

Initiative 18:  Advocate for improved telecommunications infrastructure 
18.1 Improve mobile and broadband services 

within the Shire 
18.1.1 Continue to advocate for improved mobile and broadband coverage throughout 

the Shire 
  

18.1.2 Promote free WiFi locations to travellers.   
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Priority 5:  Market and promote the Shire – to raise awareness and encourage visitation 

Actions Key Tasks Lead Organisation Partners  

Initiative 19:   Maximise exposure for Brewarrina Shire 
19.1 Build strategic alliances and work 

cooperatively to extend the Shire’s 
marketing reach. 

19.1.1 Participate in relevant DNSW and DNCO product development and marketing 
initiatives – capitalising on opportunities for public relations marketing, product 
and event listings, media coverage and familiarisation tours. 

VIC Tourism operators 
Cultural Museum 

19.1.2 Continue to work with the Kamilaroi Highway marketing group and leverage 
opportunities for the display and distribution of information on Brewarrina Shire 
at trade and consumer shows attended by the Group. 

VIC 

19.1.3 Continue to work with the Darling River Run marketing group, concentrating on 
two key messages – Brewarrina as the start / end of the Run and offering some 
of the best riverside camping and accommodation along the Run. 

VIC 

19.1.4 Engage with other touring route marketing groups (Kidman Way, Great Inland 
Way, Great Artesian Drive) and leverage opportunities to list and promote 
Brewarrina and/or Goodooga in marketing and promotional collateral. 

VIC 

19.1.5 Provide images and content on the Goodooga Hot Pool to the producer of 
Australia’s Great Thermal Way guide book. 

VIC  

19.1.6 Build / strengthen relationships with Tourism Managers and VIC staff in the 
surrounding region (NSW and Queensland) and along the touring routes that 
feed into the region.  Endeavour to work strategically on product and market 
development and marketing and promotion. 

VIC  

19.1.7 Build relationships with NPWS and Queensland Parks and Forests to promote the 
Culgoa and Culgoa Floodplain National Parks and potentially Narran Lakes. 

BSC / VIC Walgett, Balonne and 
Paroo Shire Councils 

19.2 Enhance and expand the Shire’s digital 
presence 

19.2.1 Develop a stand-alone tourism website for Brewarrina Shire – as the Shire’s main 
communication and promotional tool.  Ensure that the website is semantic 
search responsive and designed for mobile phone access; and have the visitor 
guide and other relevant information in e.brochure format and downloadable. 

VIC  

19.2.2 Develop a ‘landing page’ for Goodooga as an entry portal for the Shire’s tourism 
website. 

VIC  

19.2.3 Continue to harness social media – to build the on-line community, communicate 
with local residents, visitors and the media and ‘drive’ consumers to the tourism 
website. 

VIC  

19.2.4 Explore options to encourage, harness and utilise user generated content. VIC  

19.2.5 Continue to update information on the Shire through the NSWconnect portal. VIC  

19.2.6 Encourage local tourism and business operators and event organisers to develop 
/ update their websites, claim their google business listing, incorporate links to 
the tourism website and the e.visitor guide and list on relevant third-party 
websites and directories. 

VIC Tourism operators 
Local businesses  
Event organisers 

19.2.7 Capitalise on opportunities provided by third-party websites, social media and VIC  
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Actions Key Tasks Lead Organisation Partners  
APPs to list / showcase the Shire’s localities, attractions, activities and events. 

Initiative 20:  Target Key Markets (the following actions are in addition to Initiative 19 actions) 
20.1 Focus on growing the long-haul touring 

markets 
20.1.1 Direct market to caravan, RV, motorhome clubs, 4WD and car and motorcycle 

clubs and organisations – endeavouring to place feature articles about 
Brewarrina Shire (the new Goodooga Pool, Culgoa National Park and Four Mile) 
in their newsletters. 

VIC  

20.1.2 Build awareness of the Shire’s riverside camping offer – encouraging travellers to 
provide trip advisor and google reviews and nominate / vote for Four Mile and 
Beds on the Barwon in caravan and camping awards. 

VIC  

20.1.3 Provide quirky feature claiming Brewarrina’s position as the start / end of the 
Darling River Run – to encourage ‘selfies’ (user generated content). 

BSW / VIC  

20.1.4 Explore opportunities to bid for / host caravan, motorhome and 4WD club rallies. VIC  

20.2 Build the regional resident, leveraging 
the river and events to attract day and 
short-breaks 
 
(Regional marketing to include 
surrounding LGAs, Orana, Central NSW 
and North West Regions of NSW) 

20.2.1 Ensure that the Shire’s events and activities are listed in regional ‘what’s on’ 
directories and programs and work with event organisers to secure media 
coverage in the lead-up to and during events. 

VIC Event organisers 

20.2.2 Encourage event and activity organisers to build data bases of event attendees 
to enable direct marketing for future events and activities. 

VIC Event organisers 

20.2.3 Direct market camping, boating and fishing opportunities to 4WD and fishing 
clubs within the surrounding region  

  

20.3 Build the coach tour market 20.3.1 Support the Brewarrina Cultural Museum in building the coach tour market. Brewarrina Aboriginal 
Cultural Museum 

VIC 
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14. MONITORING 

It is important that the Council and other key operators, put in place a simple program to monitor the 
effectiveness of its tourism development and marketing activities in order to: 
  

 Provide an indication of whether the strategies and actions are effective in building visitation and/or 
achieving economic growth.  Ineffective actions can be terminated or modified. 

 

 Assist in setting priorities and allocating funds and resources. 
 

 Provide data to support funding applications.  This is particularly important where funding for the 
extension of an existing program is being sought. 

 
Potential indicators include: 
 

 Completion of activities listed in this DMP. 

 Visitor numbers, email and telephone enquiry statistics collected at the Brewarrina VIC. 

 Website and social media analytics. 

 Number of Brewarrina Visitor Guides distributed by other VICs in the surrounding region. 

 Performance statistics from the Brewarrina Aboriginal Cultural Museum. 

 Site booking information – Brewarrina Caravan Park. 

 Counts by Council staff of caravans / RVs at the Goodooga hot pool 

 Event attendance. 

 Media coverage gained (track amount of coverage and the dollar value). 

 Familiarisation tours hosted and resultant coverage. 

 Number of coach and other tour groups attracted and the number of tour participants. 

 Number of conferences, meetings and other events attracted to the Shire, and the number of 
participants and room nights generated. 

 Establishment of new tourism businesses in the Shire. 

 Grant funding secured. 
  

For some initiatives, particularly in the areas of market development, it may take several years before 
the results are fully realised. 
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PHOTOGRAPHS 

Page  Position Description Source 
Cover Left Culgoa National Park Jenny Rand & Associates 

Cover Right Emu Brewarrina Information and Exhibition Centre Facebook 

Contents  Barwon River, Brewarrina Weir Jenny Rand & Associates 

1  Boating on the Barwon River, upstream of Brewarrina Brewarrina Information and Exhibition Centre Facebook 

2  Brewarrina street banner – Brewarrina town centre Jenny Rand & Associates 

3 Top Gateway sign – Brewarrina Jenny Rand & Associates 

3 Middle Brewarrina Weir on the Darling River MP4 – Youtube.com 

3 Bottom Hotel Brewarrina Jenny Rand & Associates 

4  Caravans outside of the Brewarrina Visitor Information Centre Jenny Rand & Associates 

5  Brewarrina Ochre Beds – State Heritage Listed Jenny Rand & Associates 

6  Section of the Baiame’s Ngunnhu  Levee Bank story boards Photo of Artwork – Jenny Rand & Associates 

7  Section of the Baiamee’s Ngunnhu Levee Bank story boards Photo of Artwork – Jenny Rand & Associates 

9  On the road to the Culgoa National Park www.goseeaustralia  

10  Caravans visiting the Brewarrina Fish Traps Jenny Rand & Associates 

11 Top Kamilaroi Highway road signs Kamilaroi Highway Destination Management Plan 

11 Bottom Off-road cycling – enjoying the trails along the Barwon River DNSW / visitnsw 

12  Part of the Brewarrina Fish Traps DNSW / visitnsw 

13 Top & Bottom Section of the Baiamee’s Ngunnhu Levee Bank story boards Photo of Artwork – Jenny Rand & Associates 

14 Top Right Brewarrina Cultural Museum Display – traditional lands Jenny Rand & Associates 

14 Bottom Left 4WD completing the Darling River Run – Kamilaroi Highway Brewarrina Jenny Rand & Associates 

14 Bottom Right Gateway entry signs – Goodooga Jenny Rand & Associates 

15 Left Cruising the Barwon River Beds on the Barwon – Trip Advisor 

15 Right Catching fish using the fish traps and tree guards - Brewarrina Jenny Rand & Associates 

16  Brewarrina Shire Map Brewarrina Shire Council 

17  Historic Birrie Bridge – Goodooga Jenny Rand & Associates 

18  Dancers – Festival of Baiamee’s Ngunnhu Moogahlin Arts 

19  Luxury Riverfront Cabins – Beds on the Barwon Beds on the Barwon 

25 Left Entry to the Culgoa National Park bigwhitewombat.com.au 

25 Centre Narran Lakes Nature Reserve Yiwaalaraay hastag on Twitter 

25 Right Cuddie Springs Mega Fauna Excavation www.alchetron.com 

27  Barwon River at Four Mile Reserve Jenny Rand & Associates 

28  Historic Barwon River Bridge  Brewarrina Information and Exhibition Centre Facebook – Bernie Hertslet 

29  Signs to Brewarrina on the Kidman Way Frostysaussieadventures.com 

32 Top Fish Traps Tour – Brewarrina Cultural Museum Swag Family vimeo/com/ 

32 Bottom Canoeing on the Barwon River near Four Mile Beds on the Barwon – Facebook 

34 Left Family at Four Mile Reserve Brewarrina Fishing Club – Facebook 

34 Centre Brewarrina Fish Way Manlyaustralia.com.au/ youth exchange 

http://www.goseeaustralia/
http://www.bigwhitewombat.com.au/
http://www.alchetron.com/
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Page  Position Description Source 
34 Top Right Cultural Awareness Training – Fish Traps – Brewarrina Cultural Museum Broken Hill University Department of Rural Health 

34 Bottom Fishing on the Barwon River fishingworld.com.au 

35  Cod Cup Race Day, Brewarrina Brewarrina Races @brewarrina.races facebook 

36  Dinner by the River – Camp Kitchen Beds on the Barwon Beds on the Barwon Facebook 

37 Top Right Campfire on the Darling River  NPWS 

37 Bottom Left Outback roads – Darling River Run 4WD.net.au 

37 Bottom Right Fishway, Weir and Fish Traps, Barwon River Brewarrina Jenny Rand & Associates 

38 Left Grass parrots – Fish Traps Reserve Brewarrina Information and Exhibition Centre Facebook  

38 Centre Catching Fish – Brewarrina Fish Traps Jenny Rand & Associates 

38 Top Right Yabbies – Barwon River Brewarrina.com 

39  Travellers are stopping to photograph Brewarrina’s gateway entry signs Instagram: #brewarrina 

40 Top Brewarrina promotional signs Brewarrina Information and Exhibition Centre Facebook  

40 Bottom Left Emus on the plains near Brewarrina Instagram: #brewarrina 

40 Bottom Right Camping under the stars Instagram:  #brewarrina 

41  Fish sculpture, Brewarrina VIC Jenny Rand & Associates 

42 Top & Bottom Historic Weilmoringle Shearing Shed Jenny Rand & Associates 

43  Fishway Brewarrina Weir – Barwon River Jenny Rand & Associates 

44 Top Left Walking trail opportunities, Brewarrina Weir Precinct Jenny Rand & Associates 

44 Top Right Example of art used on interpretative walks – Berri SA Jenny Rand & Associates 

44 Bottom Examples of art used on interpretative walks  Jenny Rand & Associates 

45  Barwon River Instagram: #brewarrina 

46 Left Examples of pump tracks Jenny Rand & Associates 

46 Top Right Historic railway infrastructure - Brewarrina Jenny Rand & Associates 

46 Bottom Right Example of an ‘architectural’ tree creating a point of interest Wikipedia.org 

47 Top Goodooga Reserve – interpretative signs Jenny Rand & Associates 

47 Bottom Historic steam engine, Bangate Road Goodooga Jenny Rand & Associates 

48 Top Left Goodooga water tank – opportunity for art and a lookout Jenny Rand & Associates 

48 Top Right Historic church, Goodooga Jenny Rand & Associates 

48 Bottom Right Goodooga golf club Jenny Rand & Associates 

49 Top Old Shanties – Goodooga Reserve Jenny Rand & Associates 

49 Centre Historic grave – Goodooga cemetery Jenny Rand & Associates 

49 Bottom Historic Birrie River Bridge, Goodooga Jenny Rand & Associates 

50 Top Goodooga Post Office Jenny Rand & Associates 

50 Bottom Doreen Peter Park, Goodooga Jenny Rand & Associates 

51 Top Walking trail directory – Culgoa National park Jenny Rand & Associates 

51 Bottom Photo opportunity – Goodooga Road – entry to Bokhara Property Jenny Rand & Associates 

52  Display of traditional tools, Brewarrina Aboriginal Cultural Centre Jenny Rand & Associates 

53  Part of the Aboriginal fish traps, Barwon River Brewarrina Trip advisor 

54  Brewarrina Aboriginal Cultural Museum Jenny Rand & Associates 

http://www.fishingworld.com.au/
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Page  Position Description Source 
56 Left Cemetery – former Brewarrina Aboriginal Mission Jenny Rand & Associates 

56 Middle Interpretative plaques - former Brewarrina Aboriginal Mission Jenny Rand & Associates 

56 Right Scar tree at the Billabong - former Brewarrina Aboriginal Mission Jenny Rand & Associates 
57 Top Aerial view, Narran Lakes Office of Environment and Heritage 

57 Bottom Festival of Baiamee’s Ngunnhu australianmusiccentre.com.au 

58  Travellers at the Brewarrina Caravan Park Jenny Rand & Associates 

61 Top Cyclists – a photo with the Welcome to Brewarrina entry sign Instagram: #brewarrina 

61 Centre Promotional banners – Brewarrina town centre Jenny Rand & Associates 

61 Bottom Promotional signs - Brewarrina Jenny Rand & Associates 

62 Top Shire and village entry signs - Angledool Jenny Rand & Associates 

62 Bottom Road to Goodooga Flickr.com 

63 Top Outback destinations, particularly race days, are popular with aero clubs Australianaviation.com.au 

63 Bottom Kookaburra, Brewarrina Brewarrina Information and Exhibition Centre Facebook 

64  Brewarrina Visitor Guide Brewarrina Shire Council 

65  Camping at Four Mile Jenny Rand & Associates 

65 All Bre Big Fish / Fishing on the Barwon River Brewarrina Fishing Club  

67  Fashion on the Field – Cod Cup, Brewarrina Brewarrina Races Facebook 

68  Red River Gum, Beds on the Barwon Jenny Rand & Associates 

69  Night Sky at Weilmoringle Instagram:  #weilmoringle  imwrightmichael 

82 Right Signs to Brewarrina Brewarrina.com 

82 Left Brewarrina Rodeo – promotional flier Brewarrina Show and Rodeo Society Facebook 

83  Muddy Waters Cafe Muddy Waters Café Facebook 

84  Historic Barwon River Bridge Jenny Rand & Associates 
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APPENDIX 1:    Regional Context – Attractions in the LGAs surrounding Brewarrina 

Town / LGA Positioning Iconic / High Profile Attractions Local Attractions Changes Occuring RV Free Camping 
Bourke Back ‘o Bourke – 

gateway to the 
outback 

Back o’ Bourke Centre 
Gundabooka & Toorale National Parks 

Mt Oxley 
PV Jandra – Paddlesteamer 
Port of Bourke 
Mateship Country Tours 
Self-guided walking & driving tours 
Historic cemetery / Fred Hollows Grave 
Bourke Historic Bridge 
Old Crossley Engine 
Art galleries 
Outback Show 
Kidmans Camp – Campfire dinners & bush 
poetry 
2 CUZ Radio Station tours 
Comeroo Camel Station 
Aboriginal Walking Tours 
Nocolche and Ledknapper Nature 
Reserves 
Byrock Rock Pools 

Back o’ Bourke Centre – major upgrade 
Aboriginal cultural centre + tours + 
bushfood & medicine garden being 
established adjacent to the BoB Centre 
Levee bank sculpture walk connecting 
the historic river port to the BoB centre. 
Aboriginal Arts Centre – Gallery + Artist in 
Residence – Bourke Town Centre 
Water Tank Art 
Historic Bridge - interpretation 
 
Resort + motel 
Town centre streetscaping 

 

Not in town 
Mays Bend – 
10km from town 

Walgett  Unique Experiences  Largest ground grain silos in the southern 
hemisphere 
Chick pea production 
Hot Artesian Pool 
Norman ‘Tracker’ Walford Walk 
History Museum 
Self-guided tours 
Scarred trees 
Dharriwaa Elders Keeping Place 
Confluence of the Barwon and Namoi 
Rivers 
Levee Bank Walk 
Collarenebri – Barwon River, fish traps, 
Aboriginal cemetery, Bundabreena Falls 

On-going improvements to the 
presentation of the town centre. 
Hot Artesian Pool upgrade 
Expansion of free RV camping  
Seeking to increase access to Narran 
Lakes Nature Reserve 

RV camping area 
on the southern 
edge of town 

Lightning 
Ridge  

Black Opal Capital of 
the World 

Opals (car door tours, underground tours, 
fossicking areas, opal sales) 
Hot Artesian Pool 

Quirky buildings – Amigo’s Castle, Bottle 
House 
Museum / Heritage buildings 
Cactus Garden 
Pool / Water Theme Park 
Spark – outdoor cinema 

Australian Opal Centre - $10M 
development; will include fossil displays, 
featuring mega fauna fossils from Cuddie 
Springs and other local sites. 

Not in town – 
occurs in rest areas 
along the 
Castlereagh 
Highway 
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Town / LGA Positioning Iconic / High Profile Attractions Local Attractions Changes Occuring RV Free Camping 
Art Galleries – John Murray, Ridge Arts 
Space, Ridge Arts & Craft 
Grawin, Sheepyards, Cumborah opal 
fields and quirky pubs and clubs 

Coonamble 
Shire 

Endless Discovery  Coonamble – Nickname Hall of Fame, 
Museum under the Bridge, Weir, John 
Murray Water Tower Art 
Gulargambone – 2828 Café & Gallery, 
Water Tank Art, Street Art, Gular and 
Bullock sculptures 
Quambone – Macquarie Marshes 

Hot artesian pool and large RV camping 
area. 

Not in town 

Cobar Mining Heritage  Heritage Centre / Mining Heritage 
Heritage Park 
Self-Guided Historic Walks 
Historic open cut copper mine 
Fort Bourke Hill Lookout / Open Cut Gold 
Mine viewing platform 
Peak Gold Mine viewing area 
Old Reservoir 
Devils Rock Walking Trail 

Newey Reserve – extension of walking 
and cycling tracks and possible free RV 
camping. 
Major refurbishment of the Heritage 
Centre including updating the mining 
displays. 

Under 
consideration to 
provide free 
camping in Newey 
Reserve 

Nyngan  The Big Bogan Bogan River weir 
Street art / sculptures 
Mid State Shearing Shed 
Nyngan Museum 
Mt Grenfell Historic Site + Ngiyampaa 
Walking Track and Aboriginal Rock Art 

 Small area in town 

Balonne Shire   Dirranbandi: Levee  bank walk, Railway 
Park heritage precinct 
Hebel: Historic Hotel and General Store, 
History Circle 

Major investment in the Railway Park 
heritage precinct including a hot artesian 
pool 
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APPENDIX 2:    Attractions & Activities:  Kamilaroi Highway Corridor 
 

 Liverpool Plains Gunnedah Narrabri Walgett Brewarrina Bourke 
Iconic / High Profile  Sunflowers Koalas  Lightning Ridge / Opals Fish Traps 

 
Back o’ Bourke Centre 

National Parks / Forests   Kaputar National Park 
Pilliga Forest 

 Culgoa National Park Gundabooka NP 
Toorale NP 
Nocolche and Ledknapper 
Nature Reserves 
 

Rivers & Lakes Quipolly Dam Namoi River corridor 
Keepit Dam / SCA 

Namoi River 
Yarrie Lake 
Barbers Lagoon Boggabri 
Narrabri Lake 

Namoi & Barwon River 
corridors 
Narran Lakes 

Barwon River / Four Mile 
Camp Site 
Culgoa, Bokhara, Narran & 
Birrie Rivers in north of the 
Shire 
Narran Lakes 

Darling River 

Well-known Landforms   Sawn Rocks 
Dripping Rock 
Mt Kaputar 
Gins Leap 

  Mount Oxley 
Gundabooka Range 
Byrock Water Holes 

Artesian Baths   Pilliga Lightning Ridge 
Walgett  
Burren Junction 

  

Aboriginal  Aboriginal History 
Interpretative Area – 
Willow Tree VIC 

Red Chief – Aboriginal 
history 
Boonalla Aboriginal Area – 
Cave, walking track and 
picnic facilities 
 

Deriah Aboriginal Area 
Kamilaroi Stories – 
Narrabri VIC 

Norman ‘Tracker’ Walford 
Walk 
Scarred trees 
Dharriwaa Elders Keeping 
Place 
Collarenebri – fish traps, 
Aboriginal cemetery 

Fish Traps 
Cultural Museum 
Hospital Creek Massacre 
Site 
 

Walking Tours 
2 CUZ Radio Station tours 
Gallery & artist in 
residence 

European Heritage First & Second Fleet 
Gardens 
Australian Railway 
Monument and Rail 
Journeys Museum, Werris 
Creek 
Rural Heritage Museum 
Bob’s Shed 
 

Pensioners Hill Sculpture 
Park 
Dorothea Mackellar Centre 
and Poets Walk 
Rural Museum 
Water Tower Museum 
Lyrical Loo 
 

Narrabri Old Gail Heritage 
Museum 
Namoi Echo Museum, Wee 
Waa 
Self-guided history walks 
and drives  

History Museum Old Barwon historic bridge Back o’ Bourke Centre 
PV Jandra – 
Paddlesteamer 
Port of Bourke 
Prof. Fred Hollows Grave 
& Historic Cemetery 
Bourke Historic Bridge 
Old Crossley Engine 
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 Liverpool Plains Gunnedah Narrabri Walgett Brewarrina Bourke 

Agri tourism Sunflowers & crops 
 

 Cotton Gin Tours 
Fish Farm Tours 

Largest ground grain silos 
in the southern 
hemisphere 
 

 Comeroo Camel Stations 
 

Iconic Dining Willow Tree Inn - The 
Graze Restaurant 

     

Arts & Cultural Silo Art 
Currabubula Art Show 

Silo Art 
Art galleries (3) 
 

Art & Craft Outlets Galleries / LR arts scene  Art Galleries 

Other Who’d A Thought it 
Lookout 
Historic villages with 
country pubs 
 

Porcupine & Pensioner Hill 
Lookouts 
Historic villages with 
country pubs 
 

CSIRO Australia Telescope Grawin, Sheepyards, 
Cumborah opal fields and 
quirky pubs and clubs 

 Mateship Country Tours 

 


